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packaging plants on both east <:'U, I'-..I 

coasts, proudly presents the East ~" ..... , 
number one name in macaroni "" ... "I.,,\ .... ir 

Rossotti. 
So now we can provide you with the fil 

in merchandising, graphic and structural de: 
and machinery systems from Fibreboard along 

Rossotti's long established expertise in the pasia 
and frozen food fields, 

Fibreboard and Rossotti. And now 
with the profit squeeze we're all facing 
it's a n(:w packaging idea that'll really 
payoff, For you. 

.~ 

HOW 10 craBla a baSI sallar. 
It's not easy. You have to start with prairie land" 01 the north, and we 
the basics. Your basic durum NO.1 bring you thu finest durum Durakota 
Semolina comes from the heart of NO.1 Semolina. Start with the basics 
durum counlry. The North Dakota and you will wind up with the best ' 

Millis centrally located on the great .eller of the yearl 

the durum P80Ple 

NORTH DAKOTA MILL 
a"nd Forb. North D.kol. 58201 

Phon.1701) 772-484' 
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EdItor's Notebook: 
Inflation, recession, and shortages

oro intelTelated. 
The market research flrm, A.C. 

Nielsen Company, reports food store 
prices up 11% ever a year ago, but 
housewives think they aro up 3070. 
Reason: She Is ,till thinking of grocery 
stores in tenus of what was happen· 
ing a year ago, when the prices of 
meat, poultry, Hsh, produce and many 
dairy products were going through 
tho roof. 

Macaroni mlUlufacturers know the 
problem well. While meat prices have 
como: down and potatoes are plenUful 
and cheap, wheat prices have hung 
up to a pretty lofty level, althoUgh 
they too have declined since Febru· 
ary. nut pasta has lost ground to 
(.'ompctitive foom such as potntocs, 

rice and beans, and proo 
paclcaged dinners with me. t 
have slipped from the te I 

growing product cotegorles " 
nowhere on the list. 

What is Ihe best strategy . 
says there is no one set of I 

It Is cleo, that ,!,olrkctlng. 
should be placed 
value, economy IUld addlbl .. '" 
for products, so they 
to 611 more 1ICt.'tlS. And, 
foro too long. stress can 
convenience. 

The formula sounds 
for 1""18. Let', blke .d',anl.IS' 

[n th:.. Issue 
grocer's concerns as ~:i.~~r 
National American V 
cers Association, Super 
tute Convention and \Vcstcrn 
cla~on of Food Chalns. 

MICRODRY CORPORATION 
3111 FOiloria W.y, San Ramon, CA 84583 

41&/837· 9108 
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Some Like It Hot-Some Like It Cold! 

T h" busy pattem of today's living 
create. " need (or casy·to-prepare 

recipes. Economy is playing an ever 
increasing role in menu planning as 
ls the nutrition a meal provicles. 

Rely upon pasta productJ as these 
three elements are considered. Both 
novice nnd experIenced coob appre
ciate the slmpllclty In preparation. 
Select elbow maeoronl, spaghetti or 
egg noodles. Tho National Macaroni 
Institute recommends this method of 
cooking. For eight ounces. iust add 
one tablespoon Df salt to three quarts 
of .. pldly bOiling w.ter. G .. dually 
odd th. pasta .nd cook, with an 
occasional stir, until the pasta is 
tender. Drain and ICrve as you wlsh
with a snucc, cheese, some chopped 
po"loy or plmlento-tho v .... UlIty 
of pasta II one of Its greatest beauties. 
Ways to present arc almost limitless. 

Consider macaroni wads. Ever 
think of maid"" Il salad In a pot? It', 
lun to fix Dod great to eat After 
cooking and a quick rinse with cold 
water, elbow macaroni is turned back 
Into the cooking pot and marinates 
with tuna, vegetables and seasonings 
In an oll·vlnegar dressing. Cover and 
chili severnl houn to blend Ha.von. 
'This Is a perfect ma1ce-ln-the-mom
lng, eat-In-evenlng dish. Or, U you 
prefer, prepare the night before (or 
11 good luncheon the (onowing day. 

One Pot Salmon and Macaroni 
Is made to order when time Is at a 
minimum. 'ThIs tempting qulck-t(. 
make dish combines macaroni wilh 
salmon, cheese, peas and carrots. TIle 
name of the recipe Is self descriptive 
-011 Ingredients cook together In one 
pot-no big cleanup chores when 
dinner Is over. 

Pasta is nutritious eating. Teamed 
with complete proteIn foods, Ash, 
eggs, cheese, poultry, ment, econo
mlcul cnrlclll.od macaroni Is aRne 
source of protein, It also contributes 
Iron nnd the n vltamlns·nlacln, riho
flnvln and thhlmlnu to our diet. 

One Pot 
Mllcaronl.Tllna.Vegetable Salad 

(maker. 0 servings) . 

2 (.'ups elbow macaroni (8 ounccs) 
1 tabh:spoon snlt 
3 qulU1:s boiling water 

II.t cup sulnd 011 
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.. ~,~.:,~~ , 
. '.'~ . \ , 

1 IIa teaspoons Worccstershln 
1 packago (10 ounces) fro~ 'II 

and CIlrrots 
1 can (7.~ ounces) 

drained and broken Into 
1 Jar (5 ounces) pasteurizcc: 

spread with pimientos 
Panley sprig. 

Bring water and soup to a 

; ," ' 1 
. ~ 

; . . • 4 quart pot; graduolly 
ronl so that water continues 
Cover and simmer about 8 
stirring occasJonaU)'. 

~
'. " 

\ <... . '" . . . . " . 
1 tablespoon vinegar 
1 tablespoon sugar 

v.a teaspoon oregano leaves 
v.. teaspoon basil leaves 
1 g:een pepper, cut In thin strips 
1 can (13 ounces) tUlln, well·dralned 

and hroken Into chunks 
1 can (14 ounces) artichoko )lcarts, 

drained ' 
Salt and pepper 
Red Illdish roses 
Celery hearts, halved, ol,tfonal 

1 can (3·~ ounces) pitted ripe 
olives', drained, optional 

2 tomatoes, cut In wedges 

Add macaroni and salt to rapidly 
boiling water so that water continues 
to boll. Cook uncovered, stirring 0c
casionally, until tender. Drain In c0-

lander. Rinse with cold ~: &ter; drain 
agoln. Return m,enronl to pot. Add 
all, vinegar, sugar, oregano and basil 
lea\'es, green pepper, tuna and arti
choke hearts; tOiS until combhu .. >d. 
Add snit and peper to taste. Turn out 
on serving platter. Cover and chill 
for several hou~. At serving time, 
garnish salad with chilkod radish roses, 
celery hearts, allYl'S aud tomatoes. 

One Pot Salmon Dnd Macaroni 
(Makes 4 main dish servings) 

3 cups water 
1 can (lO·~ ounces) cream of 

mushroom sou(1, undilutl'tl 
2 cups ullcookc:1 elhow IDl(.'aronl 

(8 ounccll) 
1.4 teaspoon pepper 
v.a teaspoon dried dill wel'd 

Stir In seasonings, peas and 
cover and simmer about 6 
utes longer or untU vege1labl" 
macaroni are tender. 
and cheeso spread. Cook 

, ture is hot througbout 
melted. Tum Into 
nlsh with pantey. Serve 

Tuna Helper Advertising 
Tuna Helper unveils Its 

mer ad campaign with 
help "'keep the livin' 
July/Augu,t ad will apear 
Cln'le both months, nnd In 
wom,;on's magulnes with a 
cIrculation of ahout 50 mllllun. 

The fuur·color ad present! a 
Uclous TUI,'O Ch'Jese Salad thnt iJ 

easy and el'Onoml""'~!I\:to~L!;:~:"~:: 
tinulng the .prlng tJ 
the ad cxpll\ins that this 
less than "Ot a serving, 
eludes the pri\':C of a ella-oun 
tuna fish. 

TIle ad supports all fou 
with rl."Clpc Ident on the bot' : of 
cially marKed packages. 

nle u.d 15 timed for imuD' t 
the peak summer months. In 
tD FamIly Circle, it will p 

Good HouseKeeping, ~fcCalJ 
Homes & Ganlens and Worn 

Basic 
Directions 

1. Usc large 
sauc.'O pot, Ileat 
3 quarts of 
water to rapid 
boll. 

2. Add 1 tablespoon ,oil 
3. Graduully add 

sure water continues to 
4. Cook uncovered, sUr 

aIly. until tender. 

1Inlage Pasta 
~r peata produets werthy of d istinction. you need perfact 
Ingredlenta ... AOM peate·parfact Ingredients, 

We aalect enly the f lneet Ourum. Then quel/ty mill It Into 
gclden 8emellne end eleen. conelstent peeta fleur. 

Went people to treeeure yeur peate producte? ... ba very 
pertlculer about your Ingredlente. AOM Ie. 



Record Retail Grocery Sal .. in 1974 
Heglstcrfng 11 single-year advance 

of 15.65%, rC!lall grocery sales lut 
year reached n new high of $130.835 
billion acrordlllg to Edgar B. Walzer. 
President and Edltor·ln·Chlef of 
Progressive Grocer. nlc dollar In
crca.<>-417.7 billion-was by Itself 
just short of the total volume of tho 
entire retail food industry as recently 
us 1946, Wa.lur noted. The statistics 
were part or a: ~prcsentatlon to the 
National·American Wholesale Grcr 
cen' Association, at the Palmer House 
Oil March 17th. 

The InRaUon·fed rise was accom· 
panled by changes In the habits of 
both conSUllwn and grocers, with ad· 
Justments lIoted from warehouse to 
checkout to 'kitchen. 

Size Nnt N ..... arily Clout 

As for tho "big bully' view of tho 
marketplllt~: "Size docsn't necessarilt 
mean clout on tho retail scene, 
Walzer observed. He noted that in· 
dependent supers and , non·publlc.: 
chains last year scored dollar ad· 
vances well ahead of the aU·industry 
average, with the ten top chaJns and 
all publlcly.held chain •• lIghtly below. 

Growth It Real , , , Consumer 
iI .. ~et "Smart.r" 

The fuetor of InRaUon, Walzer 
noted, slLould not obscure the fact that 
last year':-; sales Incrense ran ahead of 
the rise In the Consumer Price Index 
for food at home. What this trans· 
lates Inll) Is that there was "real" 
growth 1/1 tenns of tonnage growth, 
not simply In bloated doUarr, a 
healthy dgn. 

Consumen traded down last year, 
os the industry is well awa.rc--ond 
the actmll consumer market bas"et Is 
far dlff«:rent from the tht.·oretlcal one 
on which the C.P.I. Is based. Actually 
it Is a "smarter" bas"ct that Includes 
specials and a flexible, sensible ml". 
To this extent consumers "outman· 
enycr" tho Index-Gnd analysis of 
available data indicates they "beat" 
the statistical bnsket by at least 6~:, . 

Fewer, Larger Stores 

The long.tenn trend toward fewer 
hut larger stores continues, with high 
hullding cosls and interest rates hold· 
Ilig down the mte of (''OlI5tmctioll. 

8 

Overall, tho number of food stores 
in operation has dropped to a new low 
of 198.130. This Is actually k~. than 
halE tho number Progressive Grocer 
counted lust !1.5 yean ago. back In 
1930. Fewer, larger stores-this Is ex· 
pected to be the trend, with even tho 
heavyweight super market division 
growing more slowly. 

Con.~mer Attitudes Mixed 

Tho very price~l1sclous consumers 
and chain spokesmen oll1cc report a 
strong trend to privllte label (one out 
of threo families reporting such a 
shift). However, since tohll tonnage 
of private Jabel did not Increase 
dramatiailly. It might be """oned 
that this reReets eXp"nded buying by 
relatively light users. 

AI to the consumers' present stale 
of mind, they feel 11 bit better than 
they did a few yean ago about pros. 
pect. for the economy-aoout food 
price stability-about their own ecc;m· 
omle situation. However, their attl. 
tudes arc .UII basically pesslml.tic. 
They may think that conditions will 
simply worsen at a slower rote. 

Interestingly, today's price·coll' 
sdous, bargaln·bent, CO'lnomy·mlndt.od 
consumer can't really recall what her 
groceries cost. Progresslvo Grocer con· 
ducted a ·test In a number of New 
England super markets recently. Can. 
sumen wero Interviewed right on the 
selling 800r, handed Q number of 
packages and then asked how much 
each. ono cost. Forty.four popular 
Items were covered, nnd fewer than 
one out of fOllr (:Ulitomen; t.-'(mld (:olne 
within 5~· pili!> or mlnlls of nny given 

Ite.n's actulll price. Thili ' ,'as 

range: 

Co-. I'rke "_wlHtt 

Correct + or -,'" 
Mlrlboro CI.arelles 
Stott Towels 
hL Labtl Coffee 
Dole Pineapple 
Campbell', Tomalo Soup 
Tide Deler.ent 
ht. Label Salad Drealn, 
Pvt. libel Applmucc 
Muwell Houill InslAnI 

11' . 

" 47 
Jl 
3J 
2. 
\9 
16 • 

Communications Impro\'ed 

Whatever tho accuracy of 
InEonnation, they aro 
more. and operators 
seven of ten Indlepenelent .. '"!"" 
least half of the .hoppers 
one on staff (not counting 
And 74% of chain operators 
say addJtlonal contacts nrc 
Actually. a very large 
Instituted active programs 
age conversations-both In 
and within tho community. 

Progressive Grocer research ' 
cates that malar eHorts will bt 
this year to improve C01l5Uml'r 

denee In tho industry, Walzer 

Supermarket Indultry 
Speaks-I97S 

Net proSt before taxt'S (01 lilt 
supcnnar"et companies 
In a Super Market 
study rose to 1.8% hst year 
1.3% In 1973, but un a quart 
the roUo of proflts to .mlt'S 
lively decllnt..'Cl from 2'J, hI 
quarter to 1.5% in the foUl 

Bill BI.hop. SMI vice I 
research and opcrotiOI1S, gal 
port at the SMJ convenli(. 
aU\lther yardstick, relum Oil 

sets, Dishop said the figun 
was 4.1 per cellt. c"rn~"e<l 
IlCr cent in 1973, 
per cent in 1009 011(11970. 
were 5.:l)lCr cent in 1071 
cent In 1972. 

Dut BiJhop cautioned tlml 
concem that Il.uets may 
stated bccause of hcuvy 
1 ... lng. that I •• If a cornpIInY"'" 
of its stores leased. 

netunl 011 equltv WD.' 9.5 
In 1974, l,(lmllBn'tl with 5.6 
nnd 8.0 in 1072, hilt hclnw 

liiOO 11.3 In 11170. and 11 In 1071. 
po. of tile study was of 50 pull. 
he I companies. 

~ t of food conliulUl'tl at home 
14.9 per cent at retail In 

i store sales last year rose 
ptl <''ent, compared with 9 pcr 
In Ihe previous year. Real (de. 

I(hmtlcal store sales decreased 
(-'('nt In 1974, compareJ with 

l'ent decreaso tile preylous 

sales last year rose 16 
agatnst 14 per ct'nt In 1073. 
wholesale volume gain wns 

In 1974 and 2.3 per cent In 11173. 

St ... Openlns. 

openings Increased 4.4 per 
last year, compared with 4.6 per 
in 1973, whlfe remodellngs re. 

tolutaot at 6 per cent the past 
At the same tJme, store 

Increased 6.4 per cent against 
"mt In 1973. 
net change after openings and 

was a 2 per cent drop In the 
stores at the end of 1974. 
.tores 0raned totaled 

sq. ft., whl e those closed 
3.008,l566 sq. f~ 
.Iflres opened were doing " 

of $80,220 • week, whilo 
averaged $32,612 a week, 
size 01 stores opened was 
a\'erage oE stores closed 

"I. It Average wee~ly 
11 11 storc. In the study last 

was ~ 64,743. 

C .... M.rPn 

'~ro" marrJn oE stores with 
, was 20.9 per cent Bishop 
the Bgure has been hover. 
the 20 r..er cent marie for 
)'can. Averoge gross mar. 

,rt.'S without a warehouse 
IlJ 19 pcr cent, compared 

Il'r cent In 1973. 
loor last year was 

conlp"r,cd wltll B.3 per 
Frlngo Jabor 

was per cent, only 
the 1.3 per cent In 

Jk'r man-hour Jast year were 
:~.'~~nllared with ·..,2.63 In 11173 

. 1900. The ",a1 (deRated) 
man·hour last year wero 

While they were S30.15 in 
~~1.09 In 1972 and $33.21 In 

On u square.Fool halils, sule!> lalit 
year were $5.09 per week ugainst 
$4.71 In 1973, but dcllatl'tl sales pcr 
square Eoot were $.'1.J3 last year, COlli. 

pared with $3.33 In 1973. 

Sales per TrafUadlon 

Sales pcr customer transaction In 
1974 were $8.2:1 against $7.47 the pre. 
v[ous year, but the respective deflated 
ngures declined to $5.07 nud $5.28. 

Last year the avcrage number of 
Items carried in 11 market was 8,948, 
compared with 8,000 In 1968. The 
11174 figure Included 6.823 grocery 
Items, 156 produce and 550 frozen 
items. 

The study showed 52 per cent of 
re.spondents used coupons last year 
as a promotional tool, while 36 per 
cent advertised In newspapcrs, 28 per 
ccnt used television, 26 per cent used 
mailers and flyers, and 24 per cent 
used mdJo, 

TIle earlier consumer study showed 
41 per cent of respondents almost oj. 
woys clip coupons in newspapers, 
while 71 per cent said they Rnd food 
ads In newspapers helpful In shop
ping; 9:1 per cent said 1V was help. 
Eul, and 19 pcr cent said radio. 

The number of markets that said 
they discount rose to 48 per cent in 
1974, from 42 per cent In the previous 
year, while 17 per cent .aid they gaYe 
trading .tamps last year, compared 
with 23 pcr cent In 1973 and 37 per 
cent In 1969. 

KMP Stockl Low 
Retail prices will come down and 

base wholesale prices will decrease, 
so keep Inventories of regular shelf 
merchandise low, Red Owl Eronchlse 
operators were advised at their con. 
ventlon. 

-rhere's no profit to be mllde when 
you get caught In a down market," 
sold Neal jansen, ned Owl's vice pres. 
Ide nt, marketing, "On regular shelf 
merchandise, tMe some Ollis If you 
have to. 

"You are going to lIew deals ••• 
to make your customer buy. so buy 
deals-and I mean Jots of them," he 
advised. 

jansen, discussing supply and de. 
mand In today's yoratllo market, said 
a 1 per cent increase in demand for a 
product-when there Isn't enough 

('xtrn product to gu nnnuul--will I ... 
crcase the price by 20 pcr cent. 

Inflation II Food IndultrY'1 
Molt SerloUI Problem 

Although problems of the moml'ut 
always seem the most difRcult to liur. 
mount, Michael j. O'Connor, presl. 
dent, Supcr Market Institute, feels In
flation is the Indulitry's most st.'rlolls 
<.'Oncenl, 

O'Connor added other COllet' nlS of 
supennarket management. They In. 
clude: 

• The proper application oE techno. 
logy is a real and Interesting problem. 

• TIle Industry's public image alsu 
is a reul problem. "Pl'Oplo have heen 
disillusioned with 'the establlshmeut' 
and we oru n part of it" 

I Investigations by the Federal 
Trade Commission aud Congress, one 
on top of the other, not only have 
placed roadbJoclcs for supennurkcts, 
but also have bc~n <.'Ostiy in some In
stances. For example, O'Connor snld, 
one company reported a study for 
FTC oE one store In one city cost the 
finn $100.000. 

• The trend of Govemment con. 
trois over every phase of (Industry) 
life and Its Increasing size loom over 
us. Also, how do we cope with it 
(Coyenunent)? 

"Moreover, our Government is using 
Eood a.s a main part of our Eorelgn 
political efforts and as a balanco of 
trade. TIlls Is raising the price of food. 

• "We aro having serious troubles 
wltll unions. Wo just cannot tnko 
strikes. 

• "Wo have old systenu that arc 
almost Impossible to change:' TIle 
tmnsportatlon system Is an example, 
O'Colinor said. Trains may have hcell 
stopping In (,'Crtaln cities for dt.'Cudes 
and it is unlikely thnt will be ehang<.-d. 

O'Connor stated It Is Important thnt 
the business not become fractional. 
lzed nlld break up Into anned romp!>. 
He belieyes 1970 wJII be 11 bettcr nn
nuclal year (or the indwtry. 

Uut he does not sec the next decade 
as one of progressive Improvement. 
"We wJII continue to havo our ups 
and downs, with the ups a little hlght.'r 
and tile downs lower for the next 8\'e 
years. 

(Colltinued 011 PUg" 12) 
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Record Retail Grocery Sale. in 1974 

Heglstering a single-year aJvllnco 
of 15.6570, retan grocery sales IllSt 
year reached a new high of $130.835 
billion according to Edgar B. Walzer, 
President and Edltor-In-Chlef of 
Progressive Grocer. The dollar In
crcnse-417.7 billion-was by Itself 
lust short of tho total volume of the 
entire retail food industry as recently 
as 1946 Walzer noted. The statistics 
were ~rt of at"presentation to the 
National-American Wholesale Gro
cers' Assoclation, at the Palmer Hotlse 
all March 17th. 

The InRntion·fed rise was aecom· 
p,mled by ehanges In the habits of 
both consumers and grocers. with ad
Jusbncnts noted from warehouse to 
checkout to Idtcbcn. 

SI .. Not Noee"arily Clout 

As for the "hlg bully" view of tl.e 
marketplace: "Size doesn't necessarllt 
mean clout on the retail scene, 
'''dzcr observed. He noted that In
dependent supen and , non-puhllc 
chains last year scored doUar ad· 
vances wcll ahead or the al1-iudustry 
average, with the ten top chains and 
an publicly-held chnlns .lIghtly helow. 

Growth Is R~1ll , , • CoJUum~r 
Basket ·Smarter" 

nle ractor or Inflation, Walzer 
noted, should not obscure the ract that 
last year's sales Incrcase run ahead or 
the rise In the Consumer Price Index 
for food at home. What this ~rans; 
lates into Is that there was real 
growth in terms of tonnage growth, 
not simply In bloait .. od dollars, a 
healtl.y sign. 

Consumers tradoo down last year. 
as the 111dwtry is well aware--and 
the actual (.'onsumer market basket Is 
far different from the theoretical one 
on which the C.P.I. 15 based. Actually 
It Is n "smarter" baskt,t tllat Includl'5 
51lCcinis and a flexible, sensible lOb. 
Tn this extent consumers "outman
euver" the Im1ex-ond analysis o! 
1l\'aiJable datil Indicates they "heat 
the statistical basket by Ilt least 6~', 

Fewer, Larger Stores 

The long-tenn trend toward fewer 
hut huger stor(.'S continues. with high 
huildlng costs nnd Interest rates hoM
Ing down the rate of construction. 

item's lctual pricc. 'I1l1s 
rang.': 

CD~' Prkt K.-,,'" 

Correct + or -,~ 
Marlboro Cl,trelles 71' • 

12 
47 
II 
II 
24 

Scoll Towell 
Pvt. Label Collee 
Dolo Plne.pplo 
C.mpbell·1 Tomlto Soup 
Tide Deter,ent 
Pvt. label Sal.d Dreuln, 
Pvt. Label Applca.ucc 
Muwell HOUK In.lant 

" I. 

.... r I. W.b., 

Overall, the number or rood stores 
u operation has dropped to a new low 

of 198,100. This Is actually les. than 
half the number Progressive Croc'er 
counted Iwt 25 yean ago. back in 
1950. Fewer, larger stores-this ls ex
pected to be the trend. with even the 
heavyweight super market division 
growing more slowly. 

Consumer Attitude. Mixed 

The very price.consclous consumers 
and chain spokesmen alike report a 
strong trend to private label (one ')ut 
or three families reporting such a 
shift). However, since total tonnage 
or private label did not Increase 
dramatically, It might be reasoned 
that this reBeets expanded huylng by 
relaUvel:.' light users. 

As to the consumers' prescnt state 
of mind, thoy feel Q bit bettt'r than 
th(>" did a few years ago about llros
rlC-l:h for the economy-about food 
prlco stability-about their own econ· 
omle situation. However, their atti
tudes arc still haslcally pcsslmlstfc. 
They may think that conditions wlll 
simply worsen at a slower rule. 

Interestingly, today's prk't:.c~m
sclous, bargaln·bent, ecollomy-mlnaed 
consumer can't rcally recall what her 
groceries cost. Progressive Grocer con
ducted a 'test in a number of New 
England supm markets rl'CCntly. Con
sumers were intervicw(.od right on the 
selling floor, handed a number or 
packages and then askcd how much 
each ono cost. Forty.four popular 
items were covercd. nnd fewer thnn 
one out of fOllr t'witomcrs c:ouM l'UlIle 
within 5';;, plus or mluus or lilly glVt'1i 

• 
Whatever the accuracy of 

fnronnation, they arc 
more, and are 
seven or ten 
least half of the shoppers 
one on staff (not counting 
And 74% of chain operators 
say additional contacts arc 
Actually, a very large 
Instituted active programs to 
age conversations-both in thr 
and within the community. 

Progressive Crocer research 
cates that major efforts will be 
this year to Improve consumer 
dence In the Industry, Walzer 

Supermarket Indultry 
Speakl-1975 

Ne~ iJcoBt before taxes for 
5upennarkct companies par' 
In a Super Market Iustitul 
~tudy rose to 1.8% hut year 
1.3% In 1973, but on a qua" . 
the rotia of profits to o;al~ 
sively decliued from 27. h 
quarter to .' 'S% In the fou 

Bill Ills" SMI vice 
research anc.l I pcrallolls, ga' 
port at the SMI ronventlc I 

another yardstick. return 01 

sets, Hishop sl1ld the Agurt 

was 4.1 per ccnt. compared 
per cent In 197:), hilt helo' 
per cent In 1969 nnd 1970. T 
wcre 5.3 per cent In 1971 I 1 

cent in 1072. 
But Bishop cautioned thut 

concern that assets may I 

stated because of heavy 
leaslog, that ls, If a compan)' 
of Its stores leased. 

Return on (.'(lultv was 9.5 
In un", t"mllUrt.'C1 with 5.6 
nnd 8,6 In 1072, hut hdow 

1116< 11.3 In 11170, and 11 In 1071. 
pi I or the study was of 50 puh. 
hi J companies. 

, 151 of food consumt.'tl at home 
,I 14.9 per cent at retail In 

• store sales last year rose 
prl cent, compared with 9 per 
In the previous year. Real (de. 

Identical store sales decreased 
(t'nt in 1974. compared with 

cent decrease the previous 

IV.,iL •• I. sales last year rose 16 
ogafnst 14 per cent In 1973. 
wholesale volume gain was 

In 1974 and 2.3 per cent In 1973. 

51 .... Openings 

oponlni!' increased 4.4 per 
year, compared with 4.6 per 
1973, while remodelings re-

constant at 6 per cent the past 
At the same time, store 

Increased 6.4 per cent against 
In 1973. 

change after openings and 
was a 2 per cent drop In the 
or stores at the end or 1974. 

stores 0r.ned totaled 
sq. ft., whl e those closed 

~008,'l66 sq. It. 
were doing a 

vd ';;;;;;,,d weelc, while 
It' $32.612 a week. 

size stores opened was 
average of stores closec1 

sq. It Averag. weekly 
11'1 stores In the study last 

was .114,743. 

Gross Margin 

:ross margin of stores with 
. was 20.9 per cent Bishop 
he Bgure has been hover
the 20 per cent mark for 

1 )·ears. Average gross mar
rt'S without a warehou'.e 
:u: 19 per cent. compared 
l'r cent In 1973. 
·bor expense last year was 
.t, compared with 8.3 per 

'rcvious year. Fringe labor 
• I~" was 1.4 per cent. only 

above the 1.3 per cent In 

I ~.~~:d~:~ Jast year were 
.' with '''2.63 In 1973 

The real (deflated) 
man-ho'" 'last year were 

were $30.15 In 
ond $33.21 in 

On II sCJuare-foot hasls, sules last 
yenr were $5.09 per week Ilgalnst 
$4.71 In 1973, but deUated snlcs per 
"luarc foot were $3.13 last ycnr. com
paned with $3.33 In 1973. 

Sales per Transaction 

SIlIL., per customer transaction in 
1974 were $8.23 against S,7.47 the pre
vious year, but the respective deRated 
figures declined to $5.07 and $5.28, 

Last year the average number of 
Items carried in a market was 8,948, 
compared with 8,000 In 1968. The 
1974 Bgnre Included 6,823 grocery 
items, 156 produce and 550 frozen 
items. 

The study showed 52 per cent or 
respondents used coupons last year 
as a promotional tool. while 36 per 
cent advertised in newspnpers, 28 per 
cent used television, 26 per cent used 
mailers and flyers, and 24 per cent 
used radio. 

The carller consumer study showed 
41 per cent of respondents almost al
ways clip coupons In newspapers, 
while 71 per cent said they Bnd lond 
ads in newspapers helprul I" sho~ 
ping; 27 per cent said 1V WIU. help
ful. and 19 per cent said radio. 

The number of markctl that said 
they discount rose to 48 per cent in 
1974, from 42 per cent In the previous 
year, whHe 17 per cent ~id they ga\'e 
trudlng stamps last year, compared 
with 23 per cent In 1973 and 37 per 
cent In 1969. 

KHp Stockl Low 
Retail prices will come down and 

base wholesale prices will dOt "('ase, 
so keep Inventories of regula. ,helf 
merchandise Jow, Red Owl fnulchIse 
operators were advised ot their con
vention. 

"There's no proAt to be made when 
you get caught In Q down marleet," 
said Neal Jllnsell, Red Owl's vice pres
Ident. mal·keting. "On regular sl ,d~ 
mcrcham..lfse, talcc sume outs ir )\111 
have to. 

"You oro goh.g to need deals .•• 
to make your custonl .... '· l,UY, so buy 
deals-and I mean lots of them," IIC 
advised. 

Jansen, discussing supply and de
mand in today's volatile market, said 
a 1 per cent Increase in demand (or a 
product-when there Isn't enough 

exten product tn go Ilnmml-wlll ill' 
crease the price by 20 per ceut. 

Inflation II Food IndultrY'1 
Most Serioul Problem 

Although problems of the moml'ut 
always seem the most difficult to sur
mount, Michael J. O'Connor, presl· 
dent. Super Market Institute. feels in
Ilation is the Industry's most serious 
l'Oncem. 

O'Conllor added other conct'OlS or 
supennarket management. They ill
elude, 

• The proper application or teclmo. 
logy is a real and interesting problem. 

• Tho Industry's pubHc Image also 
Js a real problem. "I't.>ople have becn 
dlsillusloned with 'the establishment' 
and we lire a part of it." 

• Investigatlolls by the Federal 
Trade Commission and Congress, one 
on top or the other, not only have 
placed roadblocks ror supennar$.;cts. 
but also have been costly in some In. 
stances. For example, O'Connor said, 
one company reported a stud)' ror 
FTC of one store in one city cost the 
Brm $100,000. 

• The trend of Govenlmcnt con
trols over every phase or (industry) 
life and its Increasillg size loom over 
w. Also, how do we cope wUh it 
(Government)? 

"Moreover, our Covernment Is USing 
food as a main part of our foreign 
political efforts and as a balance of 
trade. TIds is raising the price or rood. 

• "We are having serious troublcs 
with unions. We lust cannot Inke 
strllees. 

• "We hl1ve old systems that arc 
almost ImpoSSible to change." TIle 
transportation s)'stem Is all eXlllllple. 
O'Conuor said. Trains mo.)' have heen 
stopping in ccrtaln cities for dt.'Cndes 
lind it is unlikely that will be changed. 

O'Connor sto.tC'.! it Is important that 
the business urt hccome rractlonal
ized and break up Into aooed enmps. 
He believes 1076 will be a better fin
ancial yellr for the fndwtry. 

But he does not sec the next deClldo 
as one or progresSive improvement. 
"We will continue to have our ups 
and down" with the ups a little higher 
and the downs lower for the ncxt 8ve 
yean. 

(Continued on poge 12) 
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In 10 years we've installed 1,000 
lines, producing 65,000,OUO,000 
pounds of pasta products. 

DOTT. INGG. r.."., G. BRAIBANTI & C. S. p. A. I 

20122 Milano- Largo Toscanini 1 
BRAIBANTI CORPORATION 
60 EAST "2ND STREET 
NEW YORK, NEW YORK 1001 7 
TELEPHONE 1212) 682·6-407 
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Inflation Problem 
(Cnnthmcd from l,ngl' U) 

"nle weuk (III the Industry) will fall 
hy tlw wayside, and the strong (com. 
panics) will make II. I don't sec a 
repeat of the 19505 and JOOOs" when 
most of the two decades were years of 
prosperit)·, ,hose who do not vcry 
carefully analyze their business, and 
"~p up to date with what It takes to 
control it, will be In trouble. 

Fewer U.. Prepared Food 
Consumers orc reacting to hanl 

thncs bv using fewer prepared and 
(rol.l'n foods, and b)' going without 
meat ... t some m~als, according to n 
study by Yaukclovlch, Shelly & 
White, prepared for Cencrnl Mills. 

Tho Amcrlcnll Family l\cport, ac
cording to Diluid Yllnkclovlch, is "0 

snapshot of the Amenca" family taken 
at 11 moment of economic slress," Over 
2.0l,() Intcn'icW5 were conducted late 
IIlSI )'cnr to dclcnnlnc the Impact of 
current economic conditions on the 
tamily, Its values and Its behnvlor. 

nle study found 24 per cent o£ res
pondents using fewer prepnrcd nml 
frozen foods. Also, 19 per cent said 
they hnvc given up meat at some 
meals and arc buying less liquor and 
heer. nils treml is more pronounced 
among families who Slid their stand
nn:1 of living is worse than a year ago, 
with 32 per (.'Cnt of this groU[) using 
fewe'r colwcnlcnce and frozen foods, 
28 per cent eschewing meat occasion· 
ully and 20 per cent buying less li'1uor 
Ilnd beer. 

Scunner Study 
A paybllck pt.·rind of 2.5:1 years for 

II stU1(.' with SlOO.nOU wCt.'ldy \'Olume. 
111111 1.3 )'l'UfS for u $60,000 store, can 
hl' l'xllCCh.'" with full scanning, flgur. 
ing onl)' "hard" su\'lngs, J. Welngar. 
len, Inc" hus :'o)('ulated this In a stud)' 
dmlt.' hcfon' Inslalling the chain's first 
sCUlllllng SyStl'lIl. The study includL·d 
IIt'm-llrk'c renmvul. 

Figuring In pruJected "sort" savings 
improves the puy.backs to 1.46 reaTS 
ror the 8)00,000 store lind 2.17 years 
for the $60,000 store. the study 
ShOWl'(). 

The sludy. done 1Iy Weingarten's 
lIml IB~I, whose sCllnuing equipment 
Wt'lngartcu's is using. is host-d 011 six 

12 

c1lt'ckstallds for the largl'r store ami 
6ve for Ihe smaller, alUl IlSSlIllll.'S 

75 pl'rl'Cnt of ilw ,'oillme has 
Universal Product ~otle symhols. 
Weingarten does not, however, plnn 
to cut the Ilumbl'r of checl:stands 
bock to those Jlgures In its pilol In· 
stallalions, which ho\'e eight ('hel'k· 
outs. 

In addition, a major industry seg· 
ment--S9 per cent~xpccts scanning 
to rL-duce Im'entory shrlnkagl'. 11le 
savings In that area alone would ulso 
allow the equipment to pl1)' for Itself, 
according to a Chicago consulting 
finn. 

UPC Scanner.Reader 
Packagers. beware! The pressman's 

eye used to be the ultimate Judge of 
his press's printtod product. Not any 
longer. 

Unlvers.1 Prodtlct Cod. (UI'C) 
priuting tolerance for packages, car
tons and containers of grocery }111)(1· 
ucts will soon demand rigid (luality 
l'Ontro) standanls. 

11le reason is simple. With the in
slaUation of laser·hased Point of Sale 
(POS) checkout stations Increaslngl)' 
more supcnnarkets, a radical change 
In the way Mrs. Homemaker does her 
shopping is lust around the coMier. 
nlC only acccptehle response to anti
cipated consumer reslsloncc to POS 
systems seems to be an Ol'Curate, 
error.free grocery receipt. Thus, 1'0S' 
operation nnd acccr,tancc both clltl
caUy depend upon t Ie system's ahility 
to read each UPC code without error. 

Now researchers at Metrologlc In· 
struments. Inc. o£ Bcllmawr, N.J., in 

'OCII," .... , ..... sweeps ocron a UPC 
symbol on a milk carton. Monitor 101 01· 
lows lhe ~ckager and food procelsor to 
v.rlfy UPC-Iymbol ltodability Wore th. 
carton II filled and sent to retail outletl. 

l'OOpcmlioll with SU1('SCUII. In " 
developed uml sUl'CCssfully t 
laser-scolllll'r l'Omputl'r 5)'51. , 
abling food prol'C5sors 10 che 
packagc's UPC symbol for ren 
before mllng It. Cnlll'd Monl' lr 
Ihls new U PC sconneNelld r 
'ides food llroccssors (or t ~ ,e 
time with imtlll'diate, In·hous< 
once that ench (luckogc they fi il 
rigid UPC tolerances. By 
the correct label goes on 
packagl', ~Ionltor )01 

against 1I~11~(yrl~~~~'~~icl:::g~:,,~! retailer-ami 
fraud. 

"Ul'CUllse It scans s)'mbols 
laser-tl1c soml' way sUI",nnan. 
POS systems work-~fonltor 
vides n (lunlity control 
\'ailablc with any other 
l'onUng 10 Metrologlc's P""Ic.len'l U 
Harr)' Knowles. 

"It protecls the packager's 
end product and lIlstribution 
fore bad s),mbols hnve a 
(au I-up POS syslems at thc 
market," Knowh.'s continues. 

TIle new scanner-reader 
Identl6es a good or bad 
on each item rcccin'ti from 
er, but also rel'Onls the 
of packages being run for 
control purposes. All labels 

11art'<i to 11 standard (1~~~~~lr;~,: 
>l'r Issued to Individual 
through the Unlfonn 
Council. In addition, 
checks each label for 
l'()(lIl1g. 

Shakl'()own of the new l 

reader was accomplished Ihra 
l'Oopcration of D.C. SturgiS, 1 
of technical marketing, WeyeJ I 

Company, alone of that co 
flexographlc printing faclli I 
PennsauKen, N.J . On Its tria) r 
this Fehruary, ~'onltor 10) 
fully Identified Il perccntagt' 
press's output which did III t 
UPC spccillcatlons and posslb " 
not ha\'e hel'11 accuratel)' fCl d 
5upcnnarket's POS systl'm. 

Monitor ]Ol's selling priCt· is 
fcctcd at $6.505. IIlc1udlug " 

r,
rintcr. For additional 

lOW the Monitor 10) 
adaptl'tl 10 your packaging 
ments, coli (009) 1)33.0100. 
can contact Surcscan, Inc. lit 
456-0101 (lr (301) 687-3907. 

Tllp. MACARONI 
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Ask about 
DEMACO'S 
24 HOUR , 

• From a single replacement part to a sub·assembly, Demaco will ship 
\ , you within 48 hours. 

t If course, for larger orders such as Presses or Continuous Lines, more time 
b required, but •.. when the delivery date comes up on your calendar ... 
[)emaco deliversl 

Isn't that kind of service worth investigating? 

/Ill)/(' details :' COli tact DE FRANCISCI MACHINE CORPORATION 
46-45 Metropolitan Ave., Brooklyn, N.Y. 11237 U.S.A. • Phone: 212·386·9860, 386.1799 

, Wtlbm R ... ntltm: Hoskins Co., Sox F. Llbtrtywllle, IIIInoll60048 • Phon.: 312.382.1031 



p,joote Lobel Myth 
Private label products increued their 

.hare ot market Jeu than half • point. 
between 1910 and 1973, C. C. Darnel, 
teNor vice-prealdent, Se1Unl Areas 
Marketinl Inc. (SAMl) told the Weal 
Coul MarkeUna: Seminar held by Gro
cer)' Manufacturers of America reo 
cently. 

Mr. Daniel aald an ~.~ IJludy of pri
vole label Alel in over 400 warehoused 
cat.elorlel mowed 8 sales Increase or 
0.44 of a ,hare compared between 1970 
and 1973. Dry 'II'OCf:l')' food and non· 
food cateloriea were up 0.68 pointi 
health and beauty aid categories up 
0.60; fro:ren and refrlaeroted categoriH 
down 1.09 polnt.. 

The mll'keUn. executive declared re
ports In trade Journals and the maa 
me<1la "would Jead. w to beUeve that 
national.l¥ advertlaed brandJ are in ex
treme jeos>ml¥ In food -., and .... 
.bout to be pushed off the shelves In 
favor of the controlled .tore brand&. 
He aald Uae SAMI ataUaUcs do not lOp
port thue reports. 

Several FactOr! 

Several fact.onl ''by 10ale Ihould Mve 
been conducive to lmportant lnroadJ 
for private-label branda In U.S. food 
IloteI", Mr. Daniel Ald. He liated the 
receaalon economy of 1970-'11. the price 
wars trluercd by A&r:P'. move to Ita 
WEO diacount prlc:l.na proJl'8Dl, h1&her 
food pm. and private·tabel expanalon 
Into new cote,orle. and Iteml. 

Then he pointed to detelT8nta: (1) 
conaumer dlllru.ti brand loyaltle. are 
e.tabllshed before private· label prod
ucls are offered. (2) A decrenae In the 
price spread between private-label and 
brand producta hu 8110 prevented In
CI'NJeI in market share. (3) Product 
ahorta,e. In the past year or 10 have 
been a deterranL 

More Coupons 
A re\.'Oro high 20.8 billion cents·oll 

coupons were issued during 1914. ac
cording to estimates developed by the 
Nielsen Clearing House, the division 
of the A. C. Nielsen Company that 
processes redeemed coupons for man
ufacturers ond retailers. 

TIds record volume represents an 
Increase of 2.2 billion coupons over 
the 27.6 billion distributed in 11173. 
Manufacturers we of cents-oll coup
ons has expanded steadny over each 
of tbe last 8ve years since 1970 when 
distributions amounted to 10.4 billion: 
over this 8ve·yenr period, dlsbihu· 
tlons Increased 82%. 111CSC estimates 

Include aU regular cents·oll coupons 
Issued by manufacturers but exclude 
In.ad coupons circulated In retaner 
newspaper advertisements. 

IWf in NeWJPapen 
Newspapers continue to account for 

slightly over hall of all cenu-oll 
coupons distributed. Sunday supple
ment magazine distributions account 
for 12.1%. while coupons circulated In 
free·standlng Inserts In the Sunday 
paper represent 7%. The growth In 
manufacturers' uso of free-standing 
Inserts to distribute their coupons reo 
fiects " slgnlRcant development over 
the past few years. Shown below Is a 
comparison of coupon distributions 
by media for 11173 and 1117,1, 

"" 01 Couj>o .. 
DistrlbulCd 
by Mcdla 197) 1974 

NcWlplpcrs !I0.7~ '1.815 
Sunday Supp!cmcnt 

(Malu!ne, n.) 11.7 
Fru-St.andlnl InlCm 

(Sunday) 4.' 7.0 
Malu.lncs 17.7 16.7 
DI~ Mall 6.9 ".6 
InIOn Pack 6.9 7:1. 
Billion. of Coupona 17.6 19.8 

aa.khaul Study 
A SUI'Vey on which manufacturers 

allow baekhaul, what allowallt.'Cs are 
mliJe and why, will be conducted by 
the Super Market Institute staff. 

Louis Fox, president. Associated 
\Vholcsale Grocers, Kansas City, Kan .• 
and chainnan of the SM I backhaul 
committee. outlined the plan ap
proved by iu board. 

"We will survey munufacturers to 
detennlne which companies allow 
badchauls on a fuUy cost-justified 
hasls, which nllow less than fu Iy cost
lusllRcrl backhaul. and which manu· 
facturers do not allow hackhauls. We 
will detail their reasons for taking ' 
these positions,'" Fox said. 

"11te SM. study will cover how the 
various kinds of backhaul allowances 
work, how much they reduce food 
costs. 

"We should kuow why Procter & 
Gambl,1 aud Clorox do not allow 
backhaul, while Lever Bros. and 
Purex do," he added. 

Most manufacturers anow some 
sort of backhaul allowance but many 
of them nre not cost.\ustiRcd Dud 
therefore Dre meaning ess to the 
wholeSlller or retailer, Fox noted. 

Energy Savings hMntiol 
Energy costs will continO( to 

much faster than ways to ' av. 
u~e are effected. Unless star·' 
ton conserve energy. 
C05ts could drive them out of 11 
an SMI seminar on Technl'lUtS 
Energy Conservation was tord. 

James F. Kernan, manager 
glneering, equipment and . 
AIlcP, Montvale, N.J., said 
jected power costs faced by 
for a store slated to open In 
York, was put at over $1,000 a 

Kernan, panel chalnnun lind 
chalnnan of the NAFC energy 
mittcc, pointed out that In 
power costs now arc greater 
cost of rent for supcnnarkcu. 

With more than 3,000 pow" 
panies in the United States, 

averaging m,,~o:r~~e~th~a:;I;I~ ~~:t~~~e;:, schedules, a 
electricity can 
by-store process. 
hour for electriclty 
as 100 per cent. he sal'" IIOW 
between I¢ and 7¢ a 
.. ide, he noted that the I¢ 
not changed.) 

Urges Testimony 

He advised all retailers to 
utilities rate hearings. "'You 
won't get the rates cut or 
But you will let It be known 
increased costs must lx· 
through to the con~~mlcrs-~Ind.' 
utJUties commissions net 
"Idn't know thaL" 

Out of Every Food 
The fanner gell :18¢. 
Labor geu 304. 
The middleman (process, r. 

saler and retailer) gets 3!t 
goes as follows : 

Packaging "_"_""""",,,,. 
TJ1lnsportatfon __ .. _ ...... _. 
Profits, after tax ..• _ ...... _ 
Federal Taxes ._ ••. ____ _ 
Business Taxes _. __ _ _ 
Deprecfatlon __ .. __ ._ .. _ .• _ 
Rent _____ .. _ ..... _._ . __ ..... 
AdvertiJln~; ___ ..... _ . _ _ _ 
Repairs _"""""". __ ", 
Interest """ __ """" """"_" .. -
Other·UtlIIUes. 

Fuel, Insurance -" ... -
ProSu pay .tockholden 

purchase new planu and 

PROCESSING & HANOLING EQUIPMENT 

Dea~ Macaroni Manufacturer: 

COlllpall8 

P. O. lOll F 
lllEIITYVlLlf. IlliNOIS 

Ariel Codl (312) 362.1031 

TWX 910·6U·3278 
HOIIo." .. Uby 

Is your factory running seven da ys a week and are you look
ing for a 25th hour in every day? Relax, let modern, hi h 
r.apacity, smooth running production lines cut the plant g 
back to five days so you can become re-acquainted with 
your family. 

Hoskins Company represents three manufacturers of produc
tion lines which can increase your efficiency and production: 

Dfl-lACa builds noodle, short cut and long goods lines from 
25 pounds per hour to 4000 pounds per hour. Premixers can 
be put on new or old presses to improve mixing and sanita
tion •. The new die washe r. can clean 4 long goods or 3 short 
goods dlc. in approximatcly ODe bour. 

~ has installed accumaveyor systems for gentle storage 
and handling of noodles in most of the major noodle factorics 
Convcyorized stationary short cut bin storage has rccluced • 
labor and space substantially. 

~ engineers I1nd buUdo flour handling systems from 8 ' 1 

sack dump systems to completely integrated million pound:S~ 
systcms including weldcd tanks, blending, regrind handling, 
and air filtration systems to eliminate flour dust through-
out the factory . • . 

1£ you want to expand production, build a new factory, or 
improve efficiency, ca 11 lioskins. 

Very truly yours, 

HOSKINS CCMPANY 

e 1rJ-1~ 
Charles H. Hoskins 
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Prize Wlnn.r 
Goldsholl Assoclales, 420 Fronlage 

Rd., Northfield, III.. has received 0 

10(1 award: Excellence In Retail 
Crnphl .. , lor paekogo design 01 
Mamma Mia pasta line introduced 
recently by the D'Amico Macaroni 
Company of Steger, Illinois. 

Award was made May 13, 1975 at 
Ihe Blh Annuol Packaging Gompotl. 
lion, Ghl·Pak '75, 'rnsored by th. 
Chicago Chapler 0 Ihe Packaging 
Institute. 

ntO design (earures the product 
IIllme reversed out of a field of dark 
blue bordered by sir/pes 01 red, 
white, Dnd green to achieve a strong 
"blllboord" look, whll. 01 the same 
time, retaining traditional Italian 
color notes. 

Th. symbol, a familiar shear of 
wheat, Is enclosed In an "archway"". 
Adding a heart was another of tho 
designer's contributiolU. The 1)'111001 
Is placed on a panel of golden yollow, 
suggestive of the enriched nature of 
Ihe product. 

Thru the use of graphics, strong 
color, ond leglblllly, a distlnctl.e 
pockago Is bom-<omblnlng both 
traditional and modem qualities in a 
lingle retail package, so necessary in 
today·s "automatic· world. 

And Its successful entry Into a com
petitive market has been attributed in 
a Jarge measure to the design, ac
cording to the client. 

Corrugated Shipments 
Dlltorted by Inventory 
Adlustments 

Shipments of corrugated boltcs 
"were extraordinarily expanded by in
ventory building" In the fourth 
quarter of 1973, leading up 10 the 
sharp comparative decHnes of the 
fourth 'Luarter of 1974 when ship
ments were extra-ordlnarily de. 
pressed by Inventory liquidation," 
according 10 Hobert F. Bebeck. 

llebeck, Vice President of the Fibre 
Box Assoclutlon, related the Industry's 
trends to the general economic frame
work In his semi-annual statistical up
date at the Assoclatlon's Spring Ueet
Ing. 

General economic growt1J, he noted, 
had virtually flattened by the second 
'lullrier uf 1073. olltl dccllnl-d in eucl. 

M t' 

quarter of 19i4. Meanwhile, corru
gated shipments continued to show 
slrong growlb Ibroughoul 1973-<,1' 
7.6 percent-and the Orst quarter of 
1074. The second and third (Iuarters 
were basically fiat, while the fourth 
quarter declined sharply. 

111e aggregate decline for tho year, 
5.3 porcen~ was exceeded only by 
1942', warUme drop 01 17.7 pomml. 
"Really, the industry has enjoyed a 
strong, stable growth trend over a 
long poriod 01 yem: Rebeck noled. 
"Only nine out of the past 32 years 
have had any decllnc whatsoever," 
while annual growth has averaged 
Rve percent. 

He also noled lbollh. 1B.7 porcenl 
decline 01 1974', fourth quarter .hlp
menb, compared to the same period 
of 1973, was being measured against 
one of the highest periods In the In
dustry·s history. By the same tokel1. 
his update for the flnt quarter of 
1975-<hJpmenll down 25.9 porcenl 
from the . ame quarter of 1974-was 
measured against the highest quarter 
In history, The invenlory·bulldlllg of 
1973-74 ond Invenlory IIquldolion of 
1974-'5 on the part of bolt users tend 
to further distort these comparisons, 
he ,ald. 

Turning to industry price trends, 
Rebeck noled Ihol 1974 ,el 0 record, 
with the Ilvemgc price (or all corm
gated proc1ucts dhnblllg 25.1 }ll'fl't.'llt 

over 1973's avernge. Coupled 
decllne in shipments, tht. 
brought the dollar value of 
ments up 19 percent, to 
molely $5.8 billion. 

Average price trends must 
put In contelt, Rebeck said. 
amlned 15 categories of 
lected from the componenls 
wholesale price index, ami 
that 13 have Increased more 
rugated over the past Rve 
price would deler co""11'u,~ 
corrugated, then the same 
to be true of many other 
and even more so," he not, 

-ne relative stability or 
trend Iw extended Into 
Rebeck said, wllb lb. 
avernge up 24 percent ove 
quarter of 1974. "Regional ( , 
arc non·exlstent- In the 
change. 

The Industry's Inventor~ 
ta.inerboard, from which I 

boxes are made, has bOlpro ... d 
Irom Ihe IIgbl 
,nd early 1974, h. 
tlon rates maintained 
operation during the 
ellnlng consumption 
recovery, _al~~o,;g~, }',r~"c;;I'~ 
ments are 

March I, live~,:::~~: 
against reduced 
8.8 wee1cs of supply. 

Take 
Photo Tour. 
,Ind see why you 

get Top Quality. Uniform 
Quick Service, Safe Ship
and Outstanding Product 

rmance when ~1I~1i~~~~~~;: 
buy Venezia 

1 Semolina. I m
['turum Cranu

or :':restal Fancy 
Patent flour. 



Creamettes' New plant 

by John Linltroth, Executive Vice President 

T ill ' ( :""allll'II, ' ( : IIIIII"IU~ 1101\ 1'1" 

t 'PII11~ "1'1'111'11 lip a 1It'\\ plant ;11 

'\.'\\ Ilop" , ill" OUh itl. · \lillllt·ap"li ... 
'1'1 11' hllihlill ,l! 01 pn'., ln ·.\wt\ {"!II ll'rl'l,' 

\\"01' tll' ,i\.!llI'tilm I 'a~ t· of l'It·iLllIlI\.! alll i 
\\ illl'l ' l"IIliI ' ·'p'lIl'll1 ll III Iwit", p;·t'~1'1I1 
l 'aJlal"it~ . 

FlulIl' '"1","1';\';111.: a lltl , loTin!t' h II 
('lIm llilll ,d \a,'ullIIl· pn·».\IITI ' ~~'II' ILI h~ 
Huhl "I"' \lial!. TIIt'T'I ' an' t'h..:.ht ,tonn!!' 
,i lo\ , 1'.1t 'J. wit h II "apadly 'ul ';'.')101,.", 
11H!(I 'd i"lI h 1' 01 11 lit' 1I1I10atl .. d alltl 
,lorl,,1 il t a ,",til' III -I~.I )( ICI pOIIIIII, pt '" 
1111111 . '1'111' \, I\"UIIIII '~'h-III IUlltl .. till '" 

prnl,I" III ' III iI 111;11;11111111. !'rmlnd 1~1I1 
III ' t ·tll"I ·~ I ·l llnlllllllw I II' IIUln' '1t1r01~1' 
hhl' 'illlllh . IIII " I1I,l ~ . I)t'rlllitlill~ ,11110-
lIIa l i, ' III h ill '.! pi "'11111111101 III" n ·· !!rlll,1 
Illall'd.d . 

~ItUlI ~lUltI, ill"I' t·, !rILtI,·t! OIl .\11 In 
:1:1', IIIl1 i, lort· l·'I1Ih'1I1 alLt! lall iulu a 
, lta~"I" pn ·· tl r~ , ·r. ;\ppl"tI\illlal .. l~ 1 III 
:!'. 1111 11, 101"1 ' i, n ' IIIlI\ '!'c\ ill lilt' 
,lta~I·I")O . hilI IIII' 111,dll I'lII"ptl\t' j, III 
'lirlal'" dr~ Ihl ' ~ hal'l" hi a\"lli" 'Iil '~ ' 
hi!! ill IILI' 1.llkr hi'.!,h ·II '111llt'rallln· 1'1"1" 
dr~ h i!!. 1.11111'. III Ih .. pn ··drYI·r OIl 1·11" 
',llI'd !t'lIIpl ·ru lltl !· . IIII' prllllllt"l i, 
d ript! 1111111 'l prn\ itt l a lt · l~ ;111', dowli 
III I !J 10 :!II', wilhill 1\\"I 'l lh IlIillllit" , 
\111' 1" IIII' pn',d r~ n, lilt' jlnllllll'l I' 

Semlilinli ltll'lIte hopper. 

l·IIII\I·\ I·d 11\ 1t1l1·l..d 1·11 ·,. 1111, III, 11 11' 
filial I'I I"~ 1'1". • 

!'-tpadwlli 1·llll1illl.! 111111111,, · 1'\1 111,1"1 
1'1I1t'1"' ,I 1'1"I"(II ' lI lli lll l l·h,1I11111"1 ""!tit-It 
h .. , lilt' ' ,11111" IlIlId i lili ,I' IIII' ,1t.d", ' ·1 
1'1"I ·, dr ~ I 'r 1111 II ... , ltllrl \!11I1l1, li'lI" 
\Iit' r pL"t" ,;u ·ralillll . a 11111'1', 11 ,\ ,·1 pl"l" 
dr~ I ' r H,d"I'I" 1Ill1i,IIIII ' /rUIl! .lpP,",i . 
11I;t it'1~ :)() til :!II' , . T!t i, 1I"l'li l"l " .1(1' 
prll\iLLhll "I~ ""I ' ,11111 .1 !t .. 11 IU 1I1 r' . 111 

Yitw 0' dr,t'" 

IIII' hili"" Ill!.! lill.11 d r~ "1 .1111 , ~ . 
1111111" ' . IIl1i1,llI n' j, 11'11111 " '.1 
I-" rllill IIII' hllal dr~, · , 1111"1"1 ' 
'.!'" III, ,1t 1l",II.!I · III,il • ;t\I.dll, · , · f 

,·i dlll ·I·11 h'''lr' 111"I1"lld il lil 
I )r~ t'r ( :IIII,lrlldiclll 

\\",tll , "1 IIII' IIIII\! "..:111111, 1\' 

1\\ " iw ·1t (lIII ~ II ... lh .111i' I·n ... I II,' 
'..!\a" , 1..,11 . TIll" ,1 111". '"..:1 ' IlI lil ' ''J 

!!.",d, i,.1 nlll' I '!l l i" ! la l l~ I" " 

1111 .\1\1 \HII'I 

J , 

1IIII"I" ,'l id, II .tII 'p. lrl "II .111 
Ti ll ' ,l lI r.I!! I· IIl1 il 1t.1' 11 11 11 ' 

1. ·" ,1,. Eou·il ,illl.:ll · II " ' " III 
III' It,d IIr IIi,dl;lIl.: ... d 

'~'I"",I""II.. al1t1\\ III '..! 1111" "~ I'a" 
Itlf , lill, · ... ·111 Ilnlll . 

l'ad'll!-:illJ.: 

' 11.1::1" I I I .11 It lllilal i"a ll ~ lill i' , ' , 

fl"l 'llo II" 11I!lI '" OIl till" I', il "I 
~I' ,I"I.I\!' '" Iil III till" p.H·l.. a'.!,ill!.! IIIIil 
EI •• h"I '" " .d. ·, 111011..1' .1 ttl.lj'll ""I!!II ' 
In~ .",d 11 " '11 tlrlh"ft. ,ill!.!ll · ,11'.11111 , 
d '1'. ,-.:1" II I In tll"llt"d " 'I \\"1 ,, 111 
1110 tit::" 1 1\ ,lr'.!, 1'11'111'"11'111 np, . r.:It- ~ 
1I"i!1 ,Il, .11. " 1 · tt "; It · ~ III I" II/ all '111111 '1' 
nil" " ' .. , 11.1\1 ' 1111" 1 ·'lp.1I"il ~ "I 
ISII ,,, , . ',nlllll\ ]l1 'r IlIillllll-. 

,1"UI 
an.t •. '.! . 

(Ot 'h hi ' 
I ' 

... , ,,I'll a' I" lhll\\ 111011". ,1"111 
,,, tilt-, .11'1 ' 1'.u·lOll.!' ·" 11, 
.11 pl.l,l ll· pll lll"ll l"\ "I II, 

. ,11'11111" \ 111."It ·1 1'7 ,II'" 
It .11 I·ar!t" ... r hll!! , I :h 
hi ' Clllllp. II' ~ I,.mdl", :il l ' 
'1' ,11111 IIIIIIdl, · p.1I lol\!' " 

II lilt 'p, ·. ·d , II I' til I .i ll ",,11 1111' I" " 
11111 11 1'" 

"'1'"11 l.!II"d, I' ,wl..al.!.'tl III 11",,111. · 
(11.1' 111 1'"lIdln .111" 1',It l .t!!"" 1111 
lunll. Itll. ,, ·. tllII .... hll ... ' Itll"l T .... ".!!lt
II ItIl ·I, • • 111 1,,111111, · II.I\! '1/," "" III ... 
11 11"111 " 11\ Ih 11 ... 1 ... , "1"1,,1,,1"1 ,. It-II .II ' 
.. ·.·I I ~ 11 "IIt li lt" ,lpl.I'.!, · ",It ·1It III II", 
" .. tI. · '1,10 '11 1 'Ill Il lI" p.,;"".t!.!II .'.! 111.1' 
,111111' 

\11 p,lIl .I'.!, ·d !!,,,,, I, .11. ' 11 .11I'1'"1 1. ·d 
I" 1111" """ "'1.11,d ,lrd ,""" pp \'.1" '1, 
,,," I 11\ , . • . 1\1" \!1tIt ·" h.Hull",'..! 11 11" "11 ' 

111" "P' ·I.lttil" TIll" I'a'i I 11.111, 11 •.• 
. ·,!!ItI. ·. ·I' 1""lhil I ' II . " .11 'I,, ·, ·d , "I 
"II I" I"'u 11.11 l.1'.!I ·' P"I 111111111, ' 

~llIra~l' 

F " "I" 11"11 II,:.! jlllltll1t 'I, ,",It .1' 
. ·11 111\\ 111 ,11". 11 " "1 ,11, · , III ,, ·d 111 ,i l" 
I ~ I " ' IIII" 1111111" 'III" ·I,·tI 1",1111"" . TI ... 
" ' ''·IIt '' 11" '.1 I .. ,'111 11 111111"'" lI 'I't 'II ,' 
.11 ,, 1 , III '" 111. ,, 11 11"1, ltulIl PI"' ·' ·"I"!.! 
I" .. ·, ':1 I .. "" , P"I .1.1\ .\1111 I" til ' · 
, 11.11 "..:, ' I .. p.II I.. ,I';.!" ' :.! " ;Illl ''..! .1 ,i lt l.! t.-

I,,,ltl , 1,,11 t ;""'" ,.,,10-, II I<" ""1\ 

); I 

.-- I.j--~---~ .. _ 

11"111 lilt" 1,,1' ' 1"I .d ,J,,111t 11"101 .. \1 " 
,tll lh-, \1 I", I, I "'11".1 ",1. . ,1 ,1 " ' 1",,1 
"I 1","111' I .11,,1 I"' " "1,1 11I , ·.ll .II.!' · .. I 
1111" ILI'..! tll · 1it'1I1' 1· .• 1t'11 ' 1'" .1111'1 '1111\\ It 
IIt"I, ' " \,,"1,, ',1, ·01 I " 1\\ 11 ,,·,1,, '." 
' ''111"111 1111 "" " illI" "" I' ... I, 'II I" I" 
' "PI"III 11,11 . \\ III, I, .11" , 1,1"..: "..:"1 ,·,1 .1111 1 
1.lnil , I 1.,,1,1" 1 .1I1 .11I:.!' ·IIWilI I'll 1" '1 "'II 
' 10" 1" 1,111 lil t" 11 ... 1111, I." I 1",11 III I'..! .iI 

111 .11 "1, '11 ,1111, , 11111 , 1,.1\" 1. ·\, ·1 11,,111 ';1 

10 '1' .1 1 IIII' ,11,,1 1",1111111 loll I1I"dlll '1-
lill • "li lt "I I h ,dfoll '..! •. "..:.11, " ,,, •. lit lilt" 
. 11,], ··!.!.lk II I'" .11,,1 oil" h,II\!" til'" 
11,,'n!!" '11 1,,,,,, ' \111' 1\ I",.! I .11" III 
Idlll. · I""d ''111'1 ''' ' ' '.1 111""]1" '111" 1" '11 
Ill"..: . 1)'\1 1..11 '.! •. l.tI, · ""," . .... h 11111 I, 
1. III,d ,I, · I" 111""1 111, 11,11 l.I'.!III"..: Ii,,, · 
,1' ... ·01 , . TI" , ,\ , 1t '11t 11,1' d. ·,II.!I ... d It\ 
Fuod 1·:II '.!, iIWI ·IIIt!.! I "Qlll ... l1l"" "I 
\l illl ... ·'I " lli , 

t ,I" '" !!'" "I, .LII · , I",, ·,] 11 1 11 11" 11.11 " 
1,,,",, , \\11 1, ., "."l' ·1 , '1.111" ,1I 111 •. ll l 
"111 1'1 1111111,,1,· 10 '1" ""'I IIII.! 11,,11, '11,1.,,1, 
III .utli ""I "I II ... , rll!.I '..!' · 1.lIl , T I .. · 
,\ , 1"111 . II " I:.!lwt! I" t ",,11,,1 Fill" 

,( "lit 11111"" "" p,,",! , . :! I 
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. Peavey doestit 
quit working untn 
'dinner is served.: 

It takes more than 
wheat to make King Midas 
Semolina and Durum flour. 

It takes art and science. 
That's why our Technical 

uses the newest laboratory equupn1ellil to' 
analyre every crop 

But our field representatives rely on a eye 
and a 'pocket knife. Peavey's newest dururri mill, 

in Hastings, has automated virtually every 
milling process to maintain quality and unifonnity. 

But our miniature macaroni press still needs 
the knowing hand of B pasta maker. 

We can precisely graph the color, 
nutritional content, even 

shape retention in finished pasta. 
But bite and flavor are 

personal evaluations again. 
We're proud of our ability to mix 

cornplexsys~,huntanjudgrnen~ 
and the finest wheat into 

king Midas Semolina 
and Durum flour. And we're never more 

proud than when dinner is served. 

Peavey Semolina and Durum fIcJH 
'. • s.Ioo 0IIlc00, 

Mlnne.polll, Minnesota (012) 370-78tO; 
Whlw Plalnl, New York (914) 69U773; 

Chicago. Illinois 13121631-2700 

~ ..... PEAVEY COMPANY V Flour Mills ' 



Creamelles' New Plant 
t( :lIl1liIIlU ,,1 IfUlII pa ~t' ::! II 

Sy~h · III\ . 1m',. l .am'iI!'>lt'I". 1" 'lIm,l· 
n illia. nlU.,j .. h HI twu j .. r"I't1 lau;'s, 
IlIn '., ,Ii'l·ha..,.~t · 1,,111·.... :211;! ... llIm~l· 
lat·I' .... :\(i onlt'r pkl.; fan' ... . :11111 11;1 ... 
I 'a pal'il~ 1m !'>Ioritlt.: :2."i:2fi palld!'> III 
l 'a .\1'11 j!IUltI , ... I'alld ... il.(' i ... ·1,I.j iudws 
hy III jllt,llt's. wil h hl.·i!4ht of palld 
alltl pnulul'l 01' II (.'1'1 (I illdJt'~. 

TIll' lIIodul!' is (Il1siliolH'ti h~ lIlt' 
"HIIII' III tIlt' 11I· ... il'l,d Ipn') fur slum)!I' 

or I't'lrit·\ 'al. :\0 sllI'l"ial palld i)o n'
'1'Iin·t1 h"l'an ... ,- lilt' modulI' pwvidt' ... 
I nuLs pllrlul illl l. '1'111 ' 1ll11I1,11t· l'lIIt shirt

nr r"'rh" '" palld ... fur 1\ dislam't' III 
(iO fl'I'lulll'itlll'r sitlt· IIf tilt' t'nllit', TIlt' 
... ~ )o!t'1II Iwr1llit ...... Inritl)! uf Ill' In (wk,' 
as mall}' pallds til' IJrmlm1 ill II j!in'lI 
!'opal't' ll'" \\'lIuld Ill' pnssihlt· wilh a liIl 
Irllt·k 1ItUru~I' SYSll'UI. 

TIlt' Cn'omlt'th' Ilia lit is lilt" 1"111 
\\"unl ill sallitaliuli. saft·ty. I"hnr colli. 
dl'lIl·Y. iIIul 1I1·~ ihility. 

New Equipment Firm 
A IIt·\\· M1l'iI'lV has 111'1'11 fornwd fur 

Ih' mallllfudll;I' 01 pa~la prmilldll).! 
'·lllllp"lt'lll. 

(;nlluIIIlUl-llllpla.111 Il1'r J'111,hlslria 
Alit'1I'IIhu'I' S.p.A., \ '1" (:lIulurt· S (:-
1111. 1111. WI ·I!) (;1'111I\·II·Salllpll·rtlar· 
I'lIiI . Ituly . 

TIlt' l'III11JlilIlY will mak.· t'lIl1litll1UH~ 
alllllllmtll' lim·s fur II!II~ ~lInd ." shurt 
l'III .~ :I1lt1 S\)"dallit.~. itll,llitlilt).! IITt·SS,·" 
tlr~ " 'rs alit !In·.drY'·rs, 

()II Itssi~IIIIII'1I1 IIII'~ ' mil flll'lIblt 
prnjl'ds tur ladmil's l1l1l1pldl' ill 
"\ 1' 1'\' Il!'Iuil "Idl II' Ilt'al ill~ alr'l'IIII ' 
Ililil~lIillt.: . "II·t·lIkal "lluipuWIlt. raw 
Illal"ri"i Iialltllillt.:, \\'I'i)!IIIII )!,. pat·litl\! 
,lIul Irmt'I"lrlalillll t'l"ipulI'lIl . 

Pavan Uses 
Rilsan Nylon 11 

,\ "'Iulill)!, ltuh.1II ,lash! m;ll"lIillt· 
111.111111.1(1111"'1', 1'11\.111, i .. IIII\\' l'lali ll~ 
IIII' t1r~·tn~ 1IIais uf 1111' lIIadlhtl'r~' with 
Hiisilil :,\,'11111 II l'lIalill\! pmnlt'r in 
prnhlll).! t"hl' lif,' III' Ih,'s,', parh 1I11111'r 
tIll ' SI','I''''' prul,'s.~hl).! lilll1li1iolls ill' 
mln·t!. TIll' silits Urt' list·" til l1111\·,·y 
tilt' pasills Ihruu)!.h II dry III).! dlallllll'T 
wlll'rt, 1111' t1ryill~ 1t'lIIll1'l'alllrt· is III" 
1\\'1"'11 17;:) F 111111 :21:2 F IIIItI n'lali\'!' 
IIIIJllitlih' is 11M)'" l lllO.1 "·adllJ.: 1111' 
un'lI . 1ft!' lru~ 's 1'1111 1II,In a plalfnrlll 
Ilt'furt· Ih.· spaghl'lli i1l (lisdlar~I'(1. 

Elldl llasl a mad,il'" l1J"I (lri ~t·.\ 
~t'\' I'ral IhllllSlltttl slal s, D"Jlt' III III1!ot 1111 
1111' sl".I' III' IIII' lIIal'i.itll·, Till ' ~I"h 
nUl!!!' iu slzt· fmlll .. hull I ·I!-;" lu H',,"' ill 
It'II~llt, TIlt' MtHllh'r ~I z,'s lin' lili1h'li 

II\' till' lIuidizt'tt 111'<1 Jlrut'I'~S, \\'11l'n 'i1~ 
II~I' larj.!I·' Intys art· d,·t1mslatit·"I1~ 
('tlllh'tl. 

01111'1' lIIalt-rillls h·~tc'tl iI~ IIWh·t·,h,' 
l·lIl1litl).!S alltl 11I1t'r n'j,·t,It 't1 \\'t'rt' : 

lal JlIII·IIIII·fllrilialtll,IYII,·- rl ' j,'l'Il ',1 
tllII ' tu silt-kill!! allt l "i~illlt'\!ra· 
tinll pmhl"lI\s: 

Ih, )luln'lhd.·III· LUtel 
It'I1;·-r:'!t·l'h· tI tlIII' 
forumliu". 

p'JI~'JlTtlI1Y' 
III Iwal ,h" 

It-I PH; lliIl1ll-l'I'jl·I·tt-d h"('jIlISl' 01 
ddurmalinll pmhlt·.m 111111 1111· 
~lIituhilily 1m 11M' with IlIlId· 
sluUs. 

---

ttl . Ep'I\~ -'I ' i"dl't1 11 ... · I" 
ilril lll 'III"III . 

WI PTFE-IIIII "II,lh II 
~ lil'l)t'r~ . 

IUIS;!1I :\~ 11111 II's I'WI'P' 
,islam'I' 1111 ... ;:1. 1I11Ii~llIrt' all, 
as \\'1·11 '" ils ,,,ilahililr 1'lIr 
1II00Islutf Il 'SI) \ ;11 11 1 1-'1>.\ a 
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CONVENTION HEADLINER; 

11,. Sn.I.II 

Dr. VI"II O. WMlcb. Conwlfanl In Food Arttliln J. ON ... ,.. Super Morb' Insmule 
Technologv end Quality Auuronce. V.P. Educallon, madera'" grtlun' ponel, 

New Peavey Trademark 
nlO holm) of directors of Peavey 

Company hB! approved a u".!w cor
porato trademark which over a pcrio~ 
of years will replace the company 5 
familiar "PV"" symbol now in use, 

A corporate identification team, 
headed by John Larson, corporate ad
\'t'ftlslllg director. conducted 11 slx
month litudy of the tmditional Poovey 
Imdclluuk In recommcndlng the new 
s)'mhol. '"TIle end result," Eric Mad
SCII, gmphic dcsl~Tlcr. said, "was this 
distinctive mark which is ens)' to read, 
has stnlllg visual impact and unique 
Il'lIcrforrns, Is (rcc of extraneous clut
tcr-olllJ which proudly represents 
the personality and heritage of Pell· 
vcy. 

111e mndlfled mark is on attempt to· 
ward stnndardl7.utioll of the compBuy's 
Identlflcatlon, 'Vllliam C. Stocks, .. ex· 
ecutive "Icc' l)resldent, sBld. As 
Peavey has growlI and diverslfled, 
reaching new markets and areas," he 
said, "many of ollr customers not 
traditionally l'Onnccted with the com· 
pan)"s ndlvlties did not readily asso· 
elate the letters 'PV' and the diamond 
with the Pelwcy Company." 

hnplemcnlatioll of the graphics 
Inll1slliull Mr. l.nrsull said, may take 
sume )'t';lfS til l'UlUplctc, with rC(llllt'C. 

mcnt of the (ormer l)eavey Idcntf6cn· 
tlon taking place as conditions war· 
mnt. 

Peavey Salel & Earnlngl 
Peavey Company announced net 

earnings 01 $11,970.000 or $3.17 per 
shllfe on sales of $361,030,000 for the 
9 montl .. ended April 30, 1975. Thl. 
compared with nct earnings o( 
'12,404,000 or $3.26 per share on sales 
o( $385,715,000 (or tho same 9 months 
n yenr ogo. 

In the third quartcr endl'<l April 
30, Peavey earned $3,142,000 or '.82 
per shnrc on snles of '1(H,078,OOO. 
For the sume period n year ago Pea· 
vcy eamed $3.5:8,OOU 0:' '.93 per 
share on sules of 'lZ7,089,OOO. 

"Improved worldwide grain i11p' 

plies coupled with slow demand for 
U.S. grain exports during the third 
quarter resulted In diminished cam· 
Ings opnortunltles (or our Agricultural 
Croup," sold Fritz Corrigan, Peavey 
President, "'however, we have con· 
tinucd to bcnefit (rom reduced Inter· 
(.ost expense aud improved perfonn. 
once by ollr other three Operating 
Groups." 

Corrigan notl'tl that reduced Rour 
prices, resulting (rom lower wheat 
costs, wcre primarily responsible (or 
the reduction In third quarter dollar 
saJes. 

NATIONAL MACAlONI WIll( 
WILL II CELlIUTIO 
OCTOIIR '.", .,75. 

.. ,..,. D. hll ••• , Notional Dirtclor 
Consumer Affaln, A&P Company. 

International ~~,~:~~~ 
clared a regular q 
34 cents per common 
July IS, to shareholders 01 
June 30. 

A regulnr quarterly dlvidl'nd 
was declared on each serit'S of 
company's preferred stock. 

ADM Dividend 
Archer Daniels Midland Co. 

elared a quarterly dividend of 
a share on the common ltock 
May 30 to holden 01 record I 
This Is AmI's 195th cash I ' 
and 175th consecutive quart 
ment, repretentlng more than 
years. 

The Tax Mail Taketh 
Despite the Impending tu : 

and cuts, the New York Ta)' 
tion has 6gurcd out that In 
elght·hour day the typical 
worker labors one hour, 24 
10 pay his renti an hour and 
ute to buy his lood, und 31> 
10 pay for his traluportaUou. 
vide the clothes on his bBc~ 
mlnutcs' work, while 23 I 

required to pay (or his 
But sure enough, the longest 
of his work day-two hours. 
utes-goes for taxes. 

CONVENTION PROGRAM 

7ht ANNUAL MEETING 

National Macaranl Manufadurers Allociation 

Del Monte lodge, Pebble Beach, California 

luly 13 Arrivals and Registration In the 
Llbrory. 

9:45 o.m. "In the Grocery Store" 
Panel discussion of three retailers 

moderated by Arthur J. Grund. 
berg, Vice PreSident, Educa
tion, Super Market Institute. 

m. 

.m. 

1.m. 

National Macaroni Institute 
Committee Luncheon In the Cord 
Room. 

Board of Directors Meeting, 
Centre Room 

Welcoming Reception In the Pebble 
Beach Room. 

Dinner In the Cypress Room. 

First Business Session In the Council 
Room. 

Greeting. from ',..Ident 
Nicholas A. RossI. 
Appointments af Con\l'entlon 

Committees: Nominations, 
Audit, Resolutions. 

"The 'mportonce of Indu.try 
Stotl.tic." 
by Melvin S. Sierven, 
Senior Editor, Milling & Baking 

News. 

"Goyernment Relulotion" 
by Counselor Louis R. Marchese. 

"Repott of the Director of Rneorch" 
by James J. Winston. 

"P,ogre •• Report" 
by Or. John H. Nelson, 
Peavey Company Technical 

Center. 

"A Look at Quality Alluronce, 
Good Manufacturinl Pract'ca" 

by Or. Virgil O. Wodlcka, 
Consultant In Food Technology 
and Quality Assurance. 

Discussion - AdJournment. 

Round·Robln Tennis Mixer at the 
Beoch Club. 

Suppliers' Social at the Boach Club. 

italian Dinner Party. 

Second Business Session in the 
Council Room. 

"Trend. 'n the Grocery Indud,," 
by Edgar B. Walzer, President 

and Edltor.ln·Chlef, 
ProgreSSive Grocer. 

10:30 a.m. 

II :OOo.m . 

11 :300.m. 

1:00 p.m. 

7:00 p.m. 

8:00 p.m. 

For the Ladles in the Committee 
Room, Convention Center. 

Collfornlo Heritage Toufl slide 
presentation. 

"Noodle Doodler"-the art of cre. 
oting with posta 
by Karen Mergeler, Folk Art 

Studios. 

17 Mile Ori\l'e and Trip to Carmel
luncheon on your OWn-return at 

3:30 p.m. 
Gol f Tournament on Pebble Beach 

Courst". 

Supr1ill rs' Social In the Pebble 
Beach Room. 

Dinner In the Cypress Room. 

Wednelday, Jul., 16 

9:00 a.m. 

9:30 a.m. 

10:000.m. 

10:300.m. 

11 :00 a.m. 

7:00 p.m. 
8:00 p.m. 

Thunday, July 17 

9:000.m. 

third Business Sesslcn In the 
Council Room. 

"Product Promation Planl" 
North Dakota Shlte Wheat 

CommiSSion, Mel Maier, 
Administrator. 

Ourum Wheat Institute, Howord 
Lompman, Executl\l'e Ohector 

National Macaroni Institute, 
Elinor Ehrman, Vice PreSident, 
Theodore R. Sills, Inc. 

"Conl"meriIM In the Super Market" 
by Barbara O. Sulli\l'on, National 

Director for Consumer Affairs, 
A & P Company. 

Discussion. 

Convention Committee Reports-
Nominations, Audit, Resolutions. 

Ad/ournment. 
Afternoon free for recreation. 
Suppliers' Social at the Beach Club. 
Dinner-Dance. 

Boord of Directors Meeting In the 
Centre Room. 

Adjournment by noon. 
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Quarterly Durum Report 
Growers plnn to increase dunun 

wheat acreage us duntm Is still priced 
high compared to other spring wheat. 
The Crop Reporting board on May 
lst reported prospective acreage of 
durum wheat totals 4.3 million acres, 
5 percent above Inst year and 45 per· 
cent above )973 sct.·tHngs. The ImU· 
entcd acreage Is " percent below the 
January, 1975 prospective rlantlng~ 
of 4.5 million acres. Each 0 the Rve 
durom wheat producing stnles expects 
to Increase plouted acreage from Un4 
levels. North Dakota growers, who 
nccount (or as percent of the Nation', 
durum wheat acreage, expect to plant 
" percent more acres. Montana 
growers plan to Increase plnnh'tl 
acres by 11 perccllt and South Dakotn 
growers plan n 2 percent incrensc 
over 197 ... In North Dnkotll, by the 
Orst of May. vlrtunlly no durum wheat 
'Nas sCf'Cled, as cool, wet weather kept 
fanners out of the Helds. NonnaUy. 
about 10-15 percent has been seeded 
at Olat time. Additional moisture 
created a more favomble outlooK with 
topsoil moisture In North Dakota 
plentiful to surplus. 

ProIpHilr. Plalltlap-t,OOO ICfH 

Minn. 
No. Oak. 
So. Oak. 
Monl. 
Calif. 

1915 197. 1913 
130 86 60 

3,640 ) ,500 1,590 
110 lIS 115 
)00 170 IU 
432 

Tolal U.s. 4,194 4.014 1.951 

Durum Wh •• t Stocks 

On April 1, I1J75, stocks In on p0-
sitions totaled 43.6 million bushels. 
14 percent below B year earlier and 
the smallest for th~ date since 1962. 
Fann hoMlngs ut 32.1 million bushels 
were 7 percent below a year ago, and 
olf.fann stocks showed a 30 percent 
decreosc. Disappeamnce during the 
January. March quarter is indicated at 
24.3 millioll hushels, compared with 
16.8 mlllion for the same quarte r a 
yeur earlier, 

Exports 

During the July.Mnrch period, U.S. 
exports of durum whent totalL-d 30.0 
miUion bushels. TIlls was only 7 mn· 
lion bushels less than previous yenr, 
but 12.7 mill ion hushels less than the 
same period In 1972·1973. Withdrawal 
of 50mo hugu hnpurters, such U5 

u.s.s.n., Ullltt'd Klugdom nlld J'em, 

led to decline In tolal exports. Cana· 
dian exports of durum, July.March, 
amounted to 38.6 million, 38.7 million 
the .Ilme period a year ago, 

Canadian Situation 

Durum whent acreage is cxpc.."Cted 
to Increase by 650,000 acres and If 
Ilefeage Intentions uro carried out, 
pmlrle fllnners will plant 3,650.000 
acres to this crop compared to 
3,(XX},OOO grown in 1074. Canadian 
dumm wheat stocks on May 1 were 
at 20.3 million bushels. Lost yellr, the 
vlslblc supply of durum was 28.1 
million hushels. 

Rapid Planting Pragr ... 
Spring wheat and dumm fanners In 

North Dakota made excellent progress 
In sCl-dlng operations in mld.May. 
Many private estimllll'S were that 
nearly hnl£ of the stllte's crop was 
planted In tho brier period 01 hardly 
more than a week. Thus, arter getting 
under way the latcst In the history 
or rccoru keeping for North Duotn, 
or slnoo 1950, progress or plunting ap
proached nonnal and, given continuo 
IlUon of good weather, would be com· 
pleted enrller thlln nonnul. Some 
opinion even was that ncreage would 
be Increased from March intentions 
hecause fanners like to plant oats and 
barley earlier tlUlU wheat Ilnd scason 
was Juto enough to encourage some 
shirt to wheat. 

Egg Supply Adequate 
U.S. Department or Agrlculturo rc

portl-d thnt June output mllY be 6% 
below yeu enrller Ilnd Bill less than 
Juno 1072·74 average. 

The nation's laying flock produced 
5/1.7 1 million eggs during April, 0% 
less tha n in April, 1974, at.'\ .. urdlng to 
the Crop Reporting DOllnl. Layers on 
fllnns May 1 totaled 272 mUllan, down 
5% from the 287 million a year earlier 
and 2% below a month earlier. Ratc 
of Iny on May 1 IlVeruged 64 eggs per 
hundred layers, down from 64.7 a 
year earlier but the sllme as lust 
month. Egg type chicks hatched dur· 
Ing April, 1975 totoled 48.1 million, 
down 12~J from the 54,6 million pro· 
ducc.-d n year ago. E~s in Incuboton 
on May 1 at 44.3 million, were 7% 
Iwlow u yt!lIr IIgo. 

Grain Scandal l"vestliB"til. 
Following the convictions 

pleas of .everal individuals 
lilting export grain Inspection ' 
ments Ilt the Port DE New 
seveml fedeml agencies and 
slonal committees in addltioll 
USDA, arc now entering Into 
vestfgatlons or planning to 
Ings on this matter. The colwi<,t1m .. 
New Orleans, 11 port 
com and lOybeans predil",I,," 
move Into 

violating. '''lliYll~-''-~ "'~I~~~t::':.. lot.ely .. , 
ships to 
convicted were privately 
grain Inspectors, although 
and supervised by the USDA to 
fonn these services. So far, all 
victlons were related to false 
tlon of the Amess of vessels 
grain, and not wlilted to the 
grade or weight of the 

quently, numerous ali;:~~~·~s 
now been mnde and l 

in the press Ilbout further 
or the U.S. Grain 
These charges, presently 
vcsHgated by the USDA 
InvestJgaUvD agencies, 
the possible fmudulent 
or the grade and/or weight of 
groin shipments. If In the 

the ongoing 11I'::~lgs~:~;;:nl~ 
alleged violations are 
the USDA Indlcatc.-d this w,'fk 
addition! steps and procedl l~J 
be taken to correct immedla1e1)' 

irrcgularlUe. in export gmhl 
lion practices In order to hI, 
Integrity of the U.S Grain ! I 

Act, 

Egg Prlee. RI .. 
The wual springtime dedit 

prices-so welcomed by 
hungry food shoppers and so 
by egg fllnners-already nl.IY 
l'Omc lind gone this yellr. 

III late April, wholesille 
were rising Il~aln. and retail 
pcded to follow suit. Thus, 
may find egg prices 
spring months when they 
And II the predlctlons 01 
casters l'Ome true, prices could 
further lal('r ou. 

JHCOBS·WINSTON 
tABORATORIES, Ilc. 

1lST, 1910 

CDtUllld", and Arudytlcal Chtmlsu. spec/aUtin, In 
glJ maUtrl Involvlnl the examination. production 
tmd labeUn, 01 Macaroni, Noodle and Egg Products. 

I-Vit ... .-..... d MI ... ,. .. Enrlchm.nt All.)' •• 

2-EII SoIWI •• d Cala. Sc... I. E"I •• d 
H .... IoI, 

S-St",01'" ••• d flour ..... 1)'.1 •• 

~'C""HIp" h, '''N''HU' .... tter. 
5-50.1111" Plant SU"',., 
'-'_'" A .. I,.Io, 
7-11 .... r/alatlc.1 TnII 10. SaI",o •• IIa, etc, 
I-HoI.It ..... 1 AM.,. 

James J, Winston, Oi rector 
156 Chambers Street 

New York, N.Y, 10007 

ANNOUNCING 
In next month's issue: 

Why F .... P.lc .. Hold Up 

T.HE MACARONI 
JOURNAL 

P,O, laX 336 
PALATINE, ILLINOIS 

60067, U,S,A, 

Plea_. enter one year subscription: 

IJ \'..00 Domestic 0 510,00 Foreign 

,oItd,e .. ____________ _ 

City ond Sto.e 

Renewal-

_____ ..zZI'p-p __ 

NIW Subscrlp'I""--. 

Celebrating our 
Silver Anniversary 

during the 
Nation's Bicentennial 
We're Ihe egg people ... eggs are our business. In 
addition to our carton egg production. we 
process more Ihan I million cases of eggs an· 
nually in our processing facility (above). We are 
currenlly supplying some of Ihe largest bakers 
In Ihe country as well as producers of baking 
mixes. We are major suppliers 10 the mayonnaise 
and noodle Industry. ollering frozen eggs and 
dried eggs. whole. separated or in custom blends. 

Our modern. automated plant fealures the latest 
in sophisticated equipment to safeguard purity 
and insure quality. We would we lcome your visit 
to inspect our facilities and we would like 10 hear 
Itom you if we can be of service in any way. 

The Egg People 
') 

MILTON~BAUM 
Wakefield, Nebr. 68784 l40212e7·2Z11 

S.I .. oUlc •• In: 
-New York. New York -Wakelleld, Nebraska 
- Los Angeles. California -Grand Island, Nebraska 

_ Detroit. MichIgan 
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Egg Prlc .. RI .. 
(Continued lrom page 28) 

Some analysts tIllnk that tighter 
suppUcs and higher prices for meat 
may stimulate consumer demand for 
egg., acd that this is currently help
Ing push prices up. But others say the 
main facto r is that egg fanners have 
lX'cn cutting back on their Bocb ill 
recent months because at times last 
year they were losing nearly eight 
cents on each dozen eggs produced. 

On April 1. there were 9:16.7 million 
hens and pullets of Jaying age on U.S. 
(ann" down about 5% from a year 
earlier and the smallest number for 
that date since detailed record keep'" 
Ing began In 1925. Egg produetlon in 
th·, Brst three months of this year was 
16.01 billion eggs, down 4% from the 
1974 period. 

-rho people at our plants tell me 
that th~re'J good demand (or eggs.
say. a spokesman for one Jarge egg 
processor. "Ir'lust possible thut when 
prices dropped they went too low. 
Therc·, maybe an additional advance 
of n cent or two a dozen in the mar· 
kct soon," 

Other analysts think that whole
sBle prices will level oil (or a while, 
thcn start climbing gradually to a. 
peak In latc summer or early (all o( 
65 (.'Cnls to 70 cents D. dozen, which 
would be 12 cents to 15 cents higher 
than yesterday's prices. 

Dc.sldcs Impro\'ed coluumer de
mand, analysts expect the processors 
of (rozcn and driCf( eggs, who buy and 
brenk eggs that are used to make caJce 
mhies and other products, to buy 
more actively to avoid paying hlJ!her 
prices later. TIlt! degree 10 which 
Ihose processors follow this strategy 
in the ned sc \'eral weeks will in
fluence cash·market prices In the ncar 
tenn, anah'sts say. 

Egg Inlpection: 
Some Exemptlonl 

11le Agrlllllture D':partmcnt has 
nmclUled egg-product Inspection regu· 
Illliuns and egg and poultry grading 
regulatluns. 

Under the amendment, (reeze dried 
products, Imitation egg products, egg 
subsitutcs and dietary (ood are 
(" x(" mpl (rom mandator), provisions of 
the Egg Products Inspectloll Act. Be
(ore the USDA announcemcnt, they 
1111,(1 bt,>eu exempt only III practice. 
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But all liquid, (rozen, or dried eggs 
used In the prellaratioll of exempt 
product. musfho Inspectcd by USDA. 

TIle amendment abo will permit 
producers to sell certain types o( eggs 
at their own rotan outlets. 

In the voluntary paultry grading 
regulations, the grade standard (or 
oven-ready raw roasts has heen 
changed to pennlt the usc o( up to 
8 per cent of pulverized meat. The 
regulations abo permit the exposed 
portion of oven·ready roasts to be 
prepared without D. skin cover, or to 
be covered with emulslRed rather 
than whole ,kin. 

Other changes In the regulations 
cover the proper use of USDA grade 
shield: nutrient labeUng: minimum 
(aellity and operating requirements 
lor .hell .. gg grading and packing 
plants. 

Farm 8111 V.'o SUllolneci 
The House sustained President 

Ford', veto of an emergency (arm hili. 
TIle vote was 245-182, far short 

of the 60 per cent mnJority needed 
to override. 

The bill would have raised target 
prices ami loall ratcs fur wheat. (eed 
grains and cotton. It 11150 raised the 
support levels (or soybeans and milk. 

The AdmlnisITlltioll contended the 
bill would cost taxpayers $1.8 billion 
this year, resulting In higher retail 
lood price., espechilly lor dairy prod
ucts. 

Tho bill WQS designed to protect 
(armen against financial losses if this 
year's harvests arc plentiful amI (ann 
prices lall. 

In a statement Issued after the vote, 
Ford lauded the 182 members WIlD 
voted to sustain hls veto (or acting "In 
the best Interl'st of the economy, o( 
the consumer and of (anners them· 
selves." ----
Social Securlly Rile 

Social Security taxes must be raised 
to 177<) from 1l.7Y.z, tmstees con
clucted. 

11lt.! Ford administration todny will 
(orecast that the $56 billion (und (or 
payIng retirement and dlsabllIty bene
fits will he exhausted by 1038 without 
higher payroll levies. It will recom
mend n long.range Increase of 5.3 
percentage paints, almost double the 
Increase trustees called (or a year ago, 

In the currcnt combined pa)'1 :~I 
of 11.7% on employel'5 and el I 

Sodal Sec:urlty omclnl, bel 
financing problem Is manag· 
tlle short run by an infusion 
money and in the long run 
structuring 01 the bencats 

The Social Security 
Secretaries of Lahar, ~::::"~ 
HEW, prodlcted ncarly -I;:;;~i;~~ 
the system's lang-range c 
assumed that revenue 
down by unemployment 
elining birth rate, and 
prices will continuo to drive 
8ts. 

Th. Food and 
has entered 

It calls Its ~~;~:t~~~i~; ure" project 
effectiveness 
speetion program. 

In May and 
ageney will be .tab"lntlng an" 
Ing dahl It collected 
phase 01 the threc-~vcar 

The shldy began In 
a stratiBed random 

from seven ~ri~~~,t~:~~:i:~~ chosen and 
"base line" 
commodity, 

From May unlll 
finns from the 
macaroni and 
(IlSt cereals: 
starch producU: candy, 
and chocolate; spices and 
and nut products, Rnd cured 
cessed vegetable products- \·trt 
.pected. 

Data (rom thls 
phase of the project are 
pulerized (or staUsUcal 
lion. According to FDA, 0 1 

Rrms were visited and Insoe":cci' 
Ing the (our-month "~.n ... " · 

Almost 300 sanitation 
collected: aver 500 samples 
lected for aOatoxln c"'mlna":" 
over 100 samples of 
were sampled for 

The producer blames the 
Who t1irow. the whc,I ... !er 
He faults the retailer, 
consumer whD passes his 
nil. 

EffiCiency, 
Speed a 
Low Maintenance 
That 'I our 
VOLUMETRIC 
FILLER ..... 

EH'clency, .peed and low maintenance are what 
mike thl, Volumetric Filler unique. Some 01 U, 
mlln f •• lurel .re: II •• V.I valuable manpower, 
fill' a'apeed, up to 50 pick ages per minute and 
I. conve,ter or gravity fed. 

Filler adapt, to mOlt any packer luch .1 Supe~ 
rlor, Goberel Redington & He ... rl and Is readily 
Idjuilible 10 Y.t, 1, 1 'h I 21 2 Y.z and 3 Ibl. 

F.w moving Plrts meanl low malntenanc. COltl 
I minImum operalor training mak.1 the Volu" 
m.trlc FlIIer a valuable a ... t to any long goads 
picking IInl. 
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Wheat Quality venul Wheat Grade 
wheat. niB extreme left hautl 
Ibis the U.S. grades #1 
p. UI sample grade. Tho othel 
list mwrnum amounts of 
allowable for each by Robert I. Brunlnl. 

Intunat;ofllJl MU/IiJoodl 

Whenever there Is a meeting of 
1>(,'0(110 working in industry or govern
ment associated with cerr..at grains, 
the topic of grllin grade versus end 
product quality generally stimulates 
lome Interesting discussion. 

I should liko to explain brieRy the 
history of tho wheat grading system 
and its US8 In the marketing of wheat 
and tho relationship of wlieat grade 
to the raw miltcrillls used by the pasta 
manufacturers In this country. 

Wheat being on. of the all Um. 
human foods came to this country 
with the early colonies. It was Rnt 
grown on North American soli in the 
early 1800'.. As the early .ettlon 
moved \Vest, the growlng of wheat 
naturally moved with them. In 1839 
the &rat agricultural census was taken 
and the total wheat crop that year 
was 85 million bushels. About half of 
thls was produced on either side of 
tho Allegheny Mountains. The next 
ten years, to 1849, showed little 
change In either total production or 
growing location. The nelt decade, 
1849-1859, however, produced a signi
ficant shift In the wheat producing 
area. The states of Illinois, Wiscon
sin and Indiana became the leading 
producers and for the Brst time wheat 
was grown In the far West of Call
fomla nnd the Southern plains of 
Telll5. In 1859 the total crop har
vested was approllmately 173 million 
hushels which was nearly double that 
o! the Rnt recorded crop of 1839. It 
was during the nClt decade that the 
CI;ntral plnlns were established as the 
perr.lolnent and prlmlU'Y source of 
wheat In the United States. 

USDA to tbe II ...... 

Different grain trade organlmtions 
instituted their own system of grad
Ing; however, there was no universal 
system whereby aU trndlng organiza
tions used one system. In 1901, the 
United State. Department of Agricul
turo came to the rescue. It organized 
n study group to Investigate the var· 
lous commerclnl grain standards and 
how these ,tandUds were applied to 
the marketing of wheat at that time. 
In 1916 the pollticiaru finally Rnished 
their work, and tho United States 
Graln Staeduds Act WaJ pused. In 
part the Act provides for: 

I. Th. establishment of official 
grain standards. 

2. 11Ie FederallJcenslng and super
vision of the work of grain In
spectors. 

3. The entertaining of appeals from 
the grade. osslgned by the li
censed inspectOR. 

Th. Secretary of Agriculture was 
chorged with responslbllity of Investi
gating and establishing Federal stan
dards for the most commonly trnded 
grains. Under this Act, thero are cur· 
rent official standards for most cereal 
grains, Including durum. 

The Grain Standuds Act further 
provide. that all grain .hlpped In In
tentale or foreign commerce be offi
cially Inspected and graded before It 
can be merchandJsed. The enactment 
of theso federally controned grain 
standards is the founclation for the 
p ..... nt day efficient, although some
what complicated. wheat merchan
dising, transportation and stornge sys
tenu. 

Chart Below 

11le chart shows the various grades 
and grade requirements (or durum 

tion. Let's eumlne 
mlntmum requirements 
met for a sample of durum 
grad. U.S. #1. In the fint , 
must have a bushel weight 
00 pounds. Of the various 
more than 1% enD be heat 
kernels. In tntal, not more 
of tho kernel, b. "arnag.,d 
would Include 
sprout damage. 
allowed up to .5jL Shlrun~:en 
broken kernels nrc 
3.0%. Th. aggregate 
reds cannot elceed 
to this, there can be a 
1 % other grains luch as com 
and wheat of other classes t.t:' 
You wUI note as the gradn 
changes, the amounls of theso 
also chango. 

No Quality F.cton 

relate 
isties of grain 
relate to spnghettl 
durum wheat, or bread bald,,~: qUI! 
In hard whoat. The 1972 
produced elcellent color 
and durum Oour. Thls crop 
grad. 2HAD or better. B)' 
the 1974 crop, one of the 
semolina color, had 78% 
or better. Hardly •• 1.,niS,a,,,t 

enee. 

Attempts have been mal e 
past to Incorporate end proc 
ity factors Into wheat gn'l 
most classic elample of this 
In 1963 and wns 
Zeleny Amendment. This 

lIy 1910 wbeat fanning was the 
principal agriculture In Kansas, Ne
braska, Nortll and South Dakota, 
Montano., Idaho, Eastern Washington 
and Oregon. As the mllrket place for 
most of tllis grain was in the populous 
lUCas of the East, a need soon de
veloped for a commercial language to 
elpress the class, quality and condl· 
tion of individual lots of grains, so 
that buyers and sellers at separate 
point. In the country could trade with· 
out elaminlng the grain Itself or whh· 
out an exchange of samples. 

Durum Wlltal-Numcrh:al .radCli Samplc .radc IbaJI be wbc&t which does nt'l 
requirements for an), of the .nadcs from No. 1 to No. '. InduUvc. 
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Orado 
I 
2 
3 
4 
S 

Minimum 
Tell Welaht 
Per BUlheI 

(lbL) .. 
sa 
S6 
S4 
St 

HClt
Damqod 
Kernel. 

D.tllo 
0.2 
D.s 
1.0 
3.0 

Damaltd 
Kernel. 
( .. IaI) 

l.DIIo 
4.0 
7.0 
10.0 
15.0 

PoreJan 
M.terlll 

O.,~ 

1.0 
2.0 
3.0 
S.D 

WIle" 
of Other 
CI ..... 

(lOIal) 
3.0110 
S.D 

10.0 
10.0 
10.0 

TIlB MACAaoNI 

that wheat eannarJced for 
at loan be subjected Ie> a 

t tlon test which was sup
be a measure of gluten 

d ating directly to bread 
I ,lIIty. To make a long story 
I test proved unreliable and 
, Iment WBS repealed. 

I thing, however, was 
ftum this vlerclse. and that Is 

att"mlrt.. at establlshlng 
In whent 

approval of 
one segment of tflc Indus
they would he adaptt.'tJ. 

I should like to 

~III:~~~~ responsibility of 
11 progrnm, Is thAt 

been made for tho 
to monitor Items of 81th, 

che:mlcal., and any other 
render the grain 

use. 

Intematlonal 
In.tltute In Winnipeg 

April 00, 1971, the telex mo
Itarted humming. The Br:st 
appeared • • • "Request for 

for a proposed milllnstnlla
Canadian Grains Institute 

In the new Canadian 
I Bundln~.· By the 
machine shut off, Buhler
·12 Inches of message. The 
, that the building was 

. construction, so the In· 
, some of the mill equip
I have to be coordinated 
·Idlng sehedule. 

would be utilized for the 
!IIPOses in order of de
'"ty: 

the principles of commer
and semolina milling. 

available a deml,lIshation 
:o.nada as a technical ser
'\lyen of Canadian wheat. 

rC( j :l'st, to investigate milling 
experienced In foreign 

'. USing Canadian wheat. 

I new varieties of Canadian 
I a commercial scale prior 

01""" 11,,. for commercial produc
If necessary. 

spedReatlollt and other In. 

1. The mill capacity must nut cxct,t.'tl 
H tons (2200 Ibs.) per ZI hours, and 
should be !lJ low as possible uut 
stHl met:t requirement No.2. 

2. The design nnd operation of the 
mill must be as close as possible to 
a commercial mill ; commercial 
machines (, oils, sihers, purifiers, 
etc.) must be used. 

3. 1116 mill must be designed so that 
It enn be Btted Into the spacc avail
able on t1le 11th tllld 12th floors 
of the new Cnnadian Crain Com· 
mission Building. now under ton
structlon. 

4. The mill .hould be adaptable for 
milling straight grade 1101lr Bnd 
semoUna. 

5. The operation of Ule mill should be 
completely automutl'tl and con· 
trolled from n remote control 
panel. AU products would be trans
rcrrt.'tl by n pneumatic system. 

Instructional Facility 

11le telel went on with spt.'Cl6cu
tlons and conditions. For those renders 
IIct familiar with It. the Canadian 
International Grains Institute Is a 
newly created instructional facility for 
the World grain Industry, located in 
Winnipeg, Manitoba. The Institute has ' 
20,000 square feet (ahout 1000 m') 
of space In the lIew Canndlnn Grain 
Commission Building. Including cluss· 
rooms. conference rooms, library, lab· 
oratories and pilot bakery bcsldl'S the 
Oour mill. 

Tho 1m ~Itutc works in nlHliution 
with the (;anadlan Wheat Board, CUll' 
adlan Grain Commission and various 
departments of tho govcmment of 
Canada and works closely In day to 
day operations with all seb'1nents of 
Canada's Grain Industry. 

11le Institutc offers courses In grain 
marketing, hnndllllg and technology 
to existing and potential customers of 
Canadian grnlns aud all seed.'i, Cana
dlnll trade commissioners, Cnnadlan 
grain industry personnel lind Cana
dian fann leaders. 

The general officcs nlld classrooms 
aro located on the lOth floor. On the 
11th floor nro the milling laborntory, 
grading area, Oour and dough testing 
laboratory. pilot bakery, nnalytical 
Jaborntory, oUseedslaborntory and the 
Oour mill. 

A mill with l'OlIIlIlercial lIladlhwry 
lucuh!tt all tho 11 th floor of an olnl'C 

building ralst's qUlostions such I\S how 
to bring wheat to tho mill, whitt slmlt 
he done with finished products, how 
to solve the noise prohlem, how to 
Glter the air lind keep an adt'quate 
supply of a ir to the mill. Sm.'t.'t.'5sful 
solutions had tn he (ound O1nl ImrIe
mentlod. 

Wheat to the 12:h FI~or 

The wheut Is pnelllnaticulty l11l1-
VVYl'tJ to two ra.w wheat hlns located 
on the 12th floor. The groin hopper 
Is located In the parking lot hehlnd 
the building. Slnl'e the wheat Is al· 
ready precleaned, only a milling gmln 
stJparutor and n vertll'al Sl'OlIrt' r with 
outlet asplmtor nrc lustalk'tJ . A l'old 
tempering In two steps Is used for 
the wheat preparation. 

The mill Itself with three rullvr
mills, one sifter and one purifier, is 
dividl'tl Into" brea1cs amI 8 mlddliul-t 
passages. Two Rour bins and one fecd 
hin are located adJacent to the mill 
in n separate room for the finished 
product. nlere, the direct packing and 
weighing arc dOlle. The packed bags 
are put on pallets and then transferred 
either to the bakery or to user through 
the freight elevator. From there, they 
lire loaded onto tho trucks. 

Durum System Similar 

For durum grinding, the slime sys
tem Is lIslod. TIlu cleaned semolina. In
stead of going to the first mldtls roll, 
15 brought to ouo of the 80ur bins, 
whereas the clear Rour Is brought into 
the second OOllr bin. 

The rolls ore ' 'flulpped with 0 

wnter-opernted coo1lng system. With 
tho same system, hot water ron he 
pumped through tllO rolls to wllnn 
them up, thereby reducing the time 
rL'quiroo to bring the mill on grade. 

Cood Results 

The results with hard whellt ugree 
with thoso obtained by l'OlT1merclnl 
80llr mills In regard to yield and ash. 
With durum, however, tho semolina 
yield is less, as the mill tim's not lmve 
lilly sizings and only two purifier pus
snges. Typical results of the sncked 
products Wl're: 

61 70 semollnn with 0.6 to O.68'i', Ulilt 

16% flour with 1.07 to 1.24% ash 
23% bran and shorts 

This pilot millis tho dream Install,,
tlon of every miller or anyone asso
dnted with the grllin Industry. 
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H ... h.y VI.WI on 
Importont ,_ 

Hershey Foods Corpollltion is the 
(>arcnt company of San Giorgio and 
Delmonico Macoronl. In the 1974 An
nual Report, Mr. Harold S. Mohler, 
Chalnnan of tho Board and President, 
expresses the corporate viewpoint 011 

some Important, Issucs: . 

Nutritional Labeling 

Within the past two .years we In
troduced nutritional laOOth'lg 'of! ' sey
eral chocolate and confectionery prod
ucts III well as fortified products In 
tho puta division. The program inl
Ualed In the pasta division Involved 
a mandatory requirement of the Food 
and Drug Admlnbtration. Our deci
sion In the Chocolate and Confec
tionery Division WDJI strictly volun· 
lary. We 6nnly believe llul II is • 
most Appropriate course of IU:tlon to 
provide consumers with nutritional In· 
(annatton regarding our products. 

a.Udren'l AdvertlJing 

We are quito sensitive to the dc
velopments related to chi1dren's ad
tYcrtlslng, whether they spring from 
~ the Feilera) Trade Commission. in
:dustry, self-regulating organizations 
or other sources, All of our commer
cials . oro reviewed and approved by 
individuals representing various dis
clpHlies within the Corporation, Ad
ditionally, we have retained oUblde 
expertise in the area of measuring 
the Impact of advertising on children 
to ensure that our commercials are 
neither false nor mlsleading nor have 
the potential to be misunderstood by 
children, 

We are, as a corporation, commit
ted to advertiSing our products to all 
market segments, Including children; 
alld we realize that wo have on even 
greater responsibility when we direct 
t.'Ommerclals to children. 

Food Advertising 

The Fcdeml Trade Commission re
t.'Cutly proposed a regulation which 
would require food advertisers to 
comply with certnln procedures when 
referencing tlle nutritional value of 
the advertised product, 

The medium of television has re
ceived credit for being the most pow
erful communications mode; thUl, we 
lla,'o cXlx'rlenl't.od all oth.'lOpt to con
trol the types of messages a food ad-
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vertiser can usu on the air. The . 
mechanisms the FI'C would require 
advertlsen to follow leave serious 
doubt as to wh~thcr they will, In fact. 
achieve the program objectives. 

We believe nutritional ,,"<lucatlon 
will demand a total communications 
approach, This Includes commercials, 
labeling, point of purchase materials. 
and other educational tools. To con
centrate on advertising alone Is not 
enough. 

We are hopeful that a position uc
ccplablo boO. 10 Ih. FTC and the 
food indudry can be realized In tho 
near future, Otherwise, there could 
exist tho ~tentlo.l for misconccptlon 
and misunderstanding relo.tlve to the 
role of nutrition In tho diet, as welt as 
other factors related to why people 
consume foods. 

Product Salety 

We bell~ve the single most Important 
Issue confronting food manufo.cturers 
today as they prepare long-range pro
grams Involves the ability of D com
pany slieh as Hershey to provide con
sumers with D sufe product. freu from 
health hazards to the maximum ex
tent [>Osslble, while simultaneously en
suring that traditional quality Is main
talnccl. 

In the recent Congress, legislation 
was Introduced to rC<lulre manufac
turers to meet certain speclflcatlons, 
We believe that food proCt.'SSors know 
their Industry best and should de
velop safety procedures and programs 
to ensure the quality and safety of 
their products, Wu would c..'Ollcc.'de 
that the F()(KI and Drug Admlnlstra-

tion should have the respom 
monitor the programs that w. 
ufacturen would develop. H 
the Congress will reaUte the 
this proCedure. 

For some time this COrpol 
had self-certJ8cation 
effect at the chocolate t 

cry plant in Oakdale and 
Giorgio plant In Lebanon. 
by the Food .nd Drug Ad."I"il'lri~ 
Assurance 
grams involve, 
lating activities, 
adherence to a 
'peciOcaUon, .alll,la,ciolry 
FDA nnd __ : ___ ,,'-
porting 10 th. 
from those spcclBcations 
plants, We are now about 
Ihe Reese plant In the sell[·ccrllfi,'" 
procedure. 

Currently, a format has IK"t'II 
vised by our lcientiBe 
and government 

to develop '.~:.m::o~r.~I:~p;~I~~~~I~ cedure in 0-

generation of 
cation program, We 
ensure that Hershey Is 
leaders In the food industry or 
and health matters. 

The Corporation has. a basic 
slbility 10 comply with nil 
ment regulations, In recent 
have seen much activity hi 
of environmental pfJaln. 
our approach has been prj 
and we have not only kept 
these regulatiolU but also 
vcloped programs to ensur 
are In compliance before ln 
that we adhere to certain 
lions, 

We are concerned about 
nbility 01 energy In Ihls cou" .• ry' •• 
several regulations on air 
were written prior to th ' 
energy IhortDge, We 
tor these facton to 
can operate our (acUities \\ 
plying with governmental 
ments, 

Mont Regulations 

Perhaps every manager In I 

poratlon our llze feels that 
lations and requirements 
ment compHcate the 
process. We must concede, 

THe MACAI.ONt 

mu~ , Icglslation din.'<.1,,'tI tu III
.Itt( from voids In tho com
uketplace and the rlt'ccssity 
~ that products are munu
lid rnalkcted with snfety. 
I (afrnl'Ss In mind, 
Ilately, in the development 

rq; Iintions and requirements, 
cost: lue ' not adequately evalu
\\'t "'ould like to sec ecouomie 

d::,I,"~~~:.~rrr::''<f~Ulred in the fu-
tl can more fully 

developmental 
I""'-Ihro •• gh costs o( III",\V pro-

believes a dose working 
with the government is 
maintain our position o( 

in our industry. We main
Jt'R51t1vlty to trends In Ihe legis-
6eld that · may Impact on our 

When pptJropriate. we fur-

1~~~~i~!~~I:ihan:::~d duta which Is ~; reasonablc laws 

has introduCl-d muu
programs, labeling declur
other procedures In ud

date required for com
government. Althoug!l 

I Intent to be the pioneer 
we do plan (or 

of programs required 
puhllc sector. 

. C, Johnson. vice prcsi
liRc Affairs, for Hershey 

CoI~ ·Iratlon. has heen clccll-d 
Boa I of Directors of Leeds &

:ompany, a worldwide 
r of elect~onlc Instrumcu
proce!iS control systcms 
,.>d In North Wales, Pa. 
ey. Dr, Johnson directs 
,:tlity assurancc. ond lah-

I "Ities for the Chocolate 
tlollerv Division, In addl
dinatlllg sbnllar functions 
I(lmtion's suhsldlarles, lie 
II. the l'ompuuy sinl'C l'urly 

fOI r yeurs prior to julnlng 
I uods, he served with the 

~F"" ,,,c,.1 of Health, Educu· 
as Direl'tor of the 

Nutrition and Cunsumer 
ill the Food &- Drug Admin
DUring his tenuro with the 

Cuvenunent he was also us-

suelutl,,'tl with tho Natiunal Illstitilte 
of Health where he held \'Urlnus high
level posts, 

----
Speak Up, BUlln.llman 

II' tho food industry is to survive 
us n proBtable enterprise, then tho 
time to draw the line against Govern
ment interferencc Is fast approaching, 
Cillrence C. Adamy told the Western 
Assuclation uf Fund Clulins l'ClIIven
tion. 

"Ask yourself how much freedom 
and flexihllity yuur company has tu
day as compared with five years IIgu. 
How milch of yOllr t.'ClInpluy's man
power and Bna.llelal reSUllrCl'S nrc 
l'Clmmltted sulely 10 l'Clmpllanl'l' with 
Federal, Stute lind Iurol law!!? Ilow 
fast cun your IInns 1I\ll\'C today iu uc
l'Oruaul't' with l'Ompl'tlUve instine! 
and pruetlccr 

"Where tines 111m draw the line 
betwt.'Cn good gO\'t'rnnlCnt In thc p~lb. 
lie interest and slrnngulntinll of p.l
vote entl'rp.ise? I suggest we will mUll 

haw tu draw thnt IIlIe." 

Actlvlsls S~ored 

He l'rftlelzed consuml'r activists 
who Insist on nttllcklng "p!mntom cx
ccss profits" In un effort to reducc fond 
J>rlces. adding thot the Cuvenllncnt 
tukes much tht! some attitude, "The 
Covenunent will sp"'ud mllliuns of 
dollurs on hearings. Investlgutinns. 
studies and l'Ommlsslons to lenm 
what we ha\'e snld all o.long-lhol 
there simply Is 11(1 \'i11llln." Adllm)' 
sold. 

111e greatest Jlutentlal for stabiliz
Ing food prit.'Cs is Increased productl. 
vlty. he noted. anti the electrnnle frnnt 
l'ud C'oln he u meous to tlmt end, hut 
go\'(mllnent thn'ntells to interfere in 
that area os well, "'Thl! deVl'lopml'nt 
of n shelf pricing S)'Stl'lI1 11(.')' 011(1 criti
cism will Inevltahly t'mergl', hut gen
uine expl'rfmentnthm CUllllot l'Ol1tinue 
If State or Fc..'(lcruJ legislation pm
hlhlts It." 

Professional l'()IIsumcrlslll hus a 
plUl'tJ III this l'OllIItl'),. he snld, hilt It 
must ha\'c "Intelligcllt l'ClClperutiou" 
from Imslness to ovoid edrell1l'S. Slnl'C 
l'Iectrnnlc frontemIs will not he in 
l'Olmnou 1150 for npproximalt'ly 10 
y ... nrs, the Industry hus cnough filllt! 
tn perfect the system IIlId IIdjllSt it til 
hllmalllleeds. 

In on Ironic Ilsld .... Adam), lIoh .. '(1 
tlmt, with food Ilrit.'Cs declinillg, the 

heut is olr the imlustry rcgunlill~ t11l~ 
prll'C issue fur nwhile, "Uut It Is ttl
WIlYS amusing, in Il grim sort of wa)', 
to ponder how the Illlcgl'tl oligoplll)' 
simply doesn't work rl~ht when prit.'Cs 
go down. hut Is vlgiluut ami wdl
greoslod when pril'l's go up." 

Echoing that thought in IInutlll'r 
l'OnVel1t1ol1 session, Bnd Sl'mnm, 
northern Cullfomln dlvlslun vice pn's
Idcllt for Albcrtson·s. wllnll'd retuill'rs 
thnt the errors of one I1rc often w
gunh'" hy the puhllc as the sins nf 
oil. 

"If the Jluhllc suspects Ulill mUl

puny, t1ll'y suspect us nil." Semrau 
said. "Awl If the Co\'crnmellt SU~lt'ctS 
une l'(]I11[11111)'. it Inspects us ull, 

Needcd Qualities 
Itt another sl'Sslun. Mlchncl J. 

O'Connur, prt.'Sldent. SUJlCr ~Inrkct 
Instllull', listed (JullJiUes he hl'1le\'l'S 
retnilers ought to hn\'o If they hope 
In he sUl'l'Cssful: 

• "TIle IIhlllt), to he nlclIlomhl), 
dlffl,rt'nt," 

• Coml lutl'ruol flnllnclal l'CHltmls. 
• GUild elllplll)'O relntlons. "This h 

supposed tn he a hlg, IIIIJlcrsUlUlI 
business," O'Connor lIoted, "hut it's 
1I0t sn Impersllnal thnt people dn nut 
II1l1kc It dif£ereut.'C," 

• Good customer relatiolls. "Yuu 
kuuw more nhullt custurners tholl all 
the l'OnSlUner IIctlvlsts nnd edltorinl 
writl'rs comhhll'd, so don't Il't yuur
self he puslll'd nround." 

• Cood l'Clmnumity reilltious, 
''1111'se relatiUllshlr,s nrc lIut alwll"s 
whllt they should Il'. hl'lllUSe Pl'tlll"lc 
don't tmst Institutiuns. You've gut to 
Iludget for l'Clmmunlty rl'lotlnns Ilild 
do It fur the right reosous." 

• Good fucHIIII's, Including l'(luip
mcnt lind huihlin~s . "SlIlIIe l'OlIlllanit's 
ollow Ihelr facilities to dl,tt'rlnrnle and 
don't de\'l'lul> new IlIll'S hl'cBuse tilt,\, 
tlon't wnut til gt'l l'aught In II fhuUll'hll 
ernuch, But If )'1111 hold thut postUrt! 
fur tUIl lung, mnlur surgt'J')' mny he 
UI'l'C!lSury, liS A&P Is nuding tlut." 

• CUllslsteHl,)', "People hute CllUll~I" 
),et suclet~' dt'UUUlth It. Sf) )'IIII'W !-tot 
til lIIu/lltllln .. dl'lkulc hululIl'C uf 
mailltniulng l'CIIISlsIl'uc)' while c1umg. 
lug." 

• Curlusity, "YOII l'lIU't he II gUild 
IIlt'rehant wlthuut lJClug l'urluus, Nil 
l,(lmputt'r call wunder or dfl'lIl11 IIlumt 
hnw 10 du n jull hctter~1II1)' )'1111 
Cilll," 
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Horace P. Gioia Dead 
Horace P. Gioia, 60, president of 

Bravo Macaroni Company, Rochester, 
New York, died of cancer May 24. 

A Ufclong Rochester resident, Mr. 
Clola headl'tl the famlly-owncd bus
fness, which also Included two fruit 
fanns In Kendall and Hilton operated 
in partnership with his three brothers. 

Mr. Gioia WIlS active In mllny civic 
nnd community groups. He had served 
on the hoards of Centrol Trust Com
pany, Genesco Hospital, Center for 
Govenllnellt Research, Community 
Chest, Catholic Youth Organization, 
OtetlulIll Council of the Boy Scouts 
of America, and Hanover Houses. 

From 1953 to 1003 he WIlS a memo 
her of tlle nochester Zoning Board 
of Appeals, serving 8.! chalnnan for 
two )·enrs. 

He WIlS president of the National 
~lat.'Orolll ~lllllllfacturers Association 
from 1958 to 1000, and served on the 

38 

H .. co P. GtMa 

board for a long period prior to that. 
He had a keen interest In durum re
lations and frt.-quntly attended the 
Durum Show In Langdon, North Da
kota. 

Besides his wife, Concctta, Mr. 
Gioia Is 5un'ivcd b)' thn'1J brothers, 
Anthony, Joseph, auc', Alfc,nso Jr.; two 
sisters, Mrs. Josephln~' :\mbrette and 
Mrs. Anto Pict.'OlI; UI.I I four sons, 
Alfonso II, Boraeo Jr" Nicholas and 
Peter . 

AI Ihe U.S. Chamber 
Dr. Rlchllrd L. Lesher Is the new 

President of tho Chamber of Com· 
merce of the United States, Washing. 
ton, D.C. He was previously President 
and Chief Exccutive Officer of the 
National Ccnter for Resource Re· 
covery and fanner Asslstant Admin
istrator of technology uUlIzaUon for 
the Notional Aeronautics and Space 
Administration. Dr. Lesher replaces 
Arch N. Booth, who Is rctlrlng after 
32 ycurs of service with the chtlmhcr. 

Mr. llooth will remain III t e 
Ington area and plans R nl " 
115 " writer, lectufer, nnd 
tator on "lllion,,1 aff.ln anti 

Ron K.nnedy R.llm 
Ron Kennedy retired as ' iet' 

dent of public affairs for tin! 
Company on May 31. He had 
associated with Peavey sillet 
Prior to that he was exccutin! I 
of American Heritage 
New York, executive 
tho MlnncapoUs Grain 
secretary of the Northwest 
Elevator AssocIation. 

During his 18 ye ... 
he has been an active 
officer in a number 
organlza~on. In Mlnn''"I''JU,. 
been president of 
RotaI)'. 

While in retirement, Mr. 
and his wile. Juanita. will 
their residence In Jonathan, 
part of Chaska, Minnesota. 

CanJu",.r Comm.nlary 
Today's super market 

frustrated and angry. 
• She is more dlssatis8ed 

shopping than ever before . 
a sample of 3,291 
main grlevanco is . 
followed In order by 
.ges (477, ) .nd food 

• In her p,,:dle.m"n~ 
tempting to control her Ip 
altering her shopping pat 
her family's eating style. "IU 
doing In Il variety of ways, 

• Even tho IhopCCr whc 
her shopping as more 
(17%) is concerned. and , ,. 
changing her buying habit, 

• She is much less sati 
before with her life as a hu. 
and a woman, and Is tncree 
turbed by mueh of what 
h.ppenlng In the country. 

• In her outlook fOf tt c 
both for herself and the 
large, her feelings waver 
"fe.rful" and "hopeful." 

This new mood of 
ket shopper, and her 
havior, are analyzed In a 
"Today. Super Market 
conducted by F.mily Circle 
zinc. 

is Blore than a Box 
It , ames to pasta, the choices are many ... 

spaghetti. vermlcelil. la.agne. zlli . 
and numerous more. 

. it come. to packaging. Diamond Inter
" YOur logical choice. Diamond packaging 

Is designed to provide your product with crealive 
folding cartons, pluB labels, streamers shelf· 
talkere and polnt-o'-.ale dl.play • •. . Diamond can 
be your one-stop. one-source for packaging and 
merchandising aids. 

We're In the middle 0' II alii 

• DIAMDND INT."'NATIDNAL CDRPDRATIDN 
"N"aIlNI" lllIIIIDaUCT8 a'VI.taN, 733 nwm AVEMJE. NEW YORK, NEW YORK 10017 AREA CODE: 212 - 697.1700 



Okay-
Who put egg in the noodl~.? 

So now when you buy Muilifoods' 
new noodle mix called "Duregg" 
-all you add Is water. 
We've gone ahead and added the 
egg lollds to Multlloods' top· 
quality durum flour. 

A number of our cUltomefs have already ordered 
" Durego" In hafty lois. 
Here are a few reasons why you should: 
• Ouregg eliminates time-consuming, In·plant 

blanding at flour and egg solids with ex· 
pensive machinery. ' 

• Ouregg Is ready when you need 11. No thawing, . 

;. 
II;,. chance of contamination, and lesl lime 
and m .... 

• Duregg eliminate. the need to ,.·"881' 
unused egg. 

• Ouregg assures 8 consistent blend. 
• Duregg eUmlnates the necessity to Inventory 

two Ingredients. Storage and record keeping 
II ,educed. 

• OUfegg simplifies delivery. Now It'. one 
IDuree - MulUloods . 

• Ouregg lowers your manpower requirements. 

EnoughlBld.OrderyourOuregg with a phone cell. 

DufCQQ b 0 
regl"lfec4 
tradlmmk af 
Inlemotional 
MullllO'Xls 
CorP. 

~MRa[TIFOODS 
DURUM PRODUCTS DIVISION 
GENERAL OFFICES. MINNEAPOLIS. MINN. ~2 
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